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Show May Re-Open 


Active Shoe Buying 


Fall Heel Trends 
Textures Is Talk In Leathers 
Fall Vamp Trends 
Light Look In Men’s Fall Shoes 
Fall Fabric Report 
Are We Styling Shoes Too Early? 


Fall Ornamentations 


he Magazine for Executives 
G 
| Hl A 
| 
4 
4 
) 
rae 
rr 
wit 


_.. protects young feet all day 


through school and play 


Conscientious parents are most careful 

in selecting all-leather shoes for their 

children...for leather shoes hold their 
flexible fit under the pounding punishment 
of active playtime. Illustrated are 
Herbst Child Life saddle oxfords 

fashioned of Rueping Kankakee leather. 

Next time you are styling your line, 


look to Rueping for leather. 


Style 435— Made by 
HERBST SHOE MFG. CO. 
Milwaukee 45, Wis. 
Featuring 
RUEPING 
KANKAKEE 


LEATHER 


1854 — Our 100th Anniversary —1954 
FRED RUEPING LEATHER CO., FOND OU LAC, WISCONSIN, U.S.A. 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “Beckwith” means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


BOX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 


Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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New tanning agent. A Swedish engi- 
neer has been experimenting with a 
new tanning agent which he claims 
will have a revolutionary effect in 
tanning. The new substance is ex- 
tracted easily from an Indian plant, 
cuspidatum, reported to 
ave 4 high percentage of tanning 
substance But is much te to pro- 
duce than most tanning extracts. 


Wooden shoes in Dutch. The famous 
wooden shoe of Holland is now a 
memory. They're rarely seen worn in 
the Netherlands today. Regular 
leather or fabric shoes are worn, and 
are less expensive than wooden shoes. 
One reason why the latter has faded 
is the deforestation of the country, 
making desirable wood hard to get. 
It's only in gift shops where the 
wooden shoes are now seen. 


Complaint. The National Hide Asso- 
ciation has complained to the Agri- 
cultural Dept. that cattle mange is 
widespread and that there's danger 
of the malady becoming acute. 


24,000 pairs a day. That's the rate 
the shoe industry is growing—365 
days of each year. That's because 
births are averaging 8,000 a day. 


Multiply this times per capita con- 
sumption of three pairs, and it takes 
the output of a mighty good sized 
shoe factory to keep this new market 
supplied daily. 


Foremen. A recent survey shows that 
in all manufacturing industries com- 
bined, 86 percent of all grievances 
are settled by foremen, and the re- 
maining |4 percent go to higher au- 
thority. Also, an employe poll shows 
that foremen are liked best when 
they act as trouble shooters for 
workers. 


Shock-resistant. Dr. Otto |. Bloom of 
New York has patented an ‘envel- 
ope" which fits inside a shoe like a 
second counter. When the sole and 
heel are of a conducting material, 
this envelope effectively grounds the 
wearer, accumulation of 
static electricity which sometimes 
causes explosions around gases. 


Water-repellent suede. A new water- 
repellent suede known as ‘'Ducks- 
back" and ''Sheerwater'’ has been de- 
veloped by British tanners, is said to 
be completely water-repellent, and 
far in advance of comparable Ameri- 
can products. Several large British 
shoe manufacturers are said to be 


using the new material, particularly 
for shoes to be exported to the U. S. 


Keep ‘em tied. A patent (2,674,021) 
has been obtained on a shoelace knot 
protector to keep small kids from un- 
tying their shoes. It's a hollow cylin- 
der about the size of a lipstick, long 
enough to cover the bow of the lac- 
ing. It has a slot underneath to admit 
the strings. It can be made of trans- 
parent plastic. 


Bigger share. Employes are steadily 
getting a bigger bite of the national 
income. In 1950, wages and salaries 
amounted to 63.7 percent of national 
income; in 1951 it was 64.2 percent; 
in 1952, 66.2 percent; last year, 67.4 
percent. Back in 1929 it was 58.1 
percent. Other forms of income 
(corporate profit, rent, interest, etc.) 
have been falling proportionately. 


Croc hunter. King of the world's 
crocodile hunters is 68-year-old Victor 
Krosso, who for the past 24 years has 
worked along the Orinoco River in 
Peru. Krosso and his Indian agents 
deliver 75,000 hides a year to the 
leather industry, mostly in the U. S. 
His first shipment of hides sold for 
35 cents a foot. Today it's around 
$3 a foot. 
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Headquarters 
for 


Sodium Bichromate 
Potassium Bichromate e Koreon 


MUTUAL CHEMICAL COMPANY OF AMERICA 


CHEMICAL 
PROGRESS 


99 PARK AVENUE, NEW YORK 16, NEW YORK rannnss 
PLANTS: BALTIMORE + JERSEY CITY 
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LET’S GET TOGETHER.... 


You have the backing problems, ABC has 
the 49 years of seasoned know-how that 
can supply you the right “‘double-checked” 
answers. Let’s get together. You'll find 
that the most economical way to solve 
your problems is always to utilize the full 
facilities and services of the acknowl- 
edged field leader. Next time, call ABC— 


ACMETEX: The best lining stock 

PERFRITE>* The original, non- LOUIS 6, hy STS. 
fraying woven material for rein- ‘ 

forcing perforated and cut-out Division of 


shoes. *Reg. 


BROOKLYN 6, N.Y. 
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England Walton \ 
sole leather 4 
is "naturally better" 


in more ways than five! 
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... but that’s not all. Lawrence's 
England Walton gives both | and 6. LONG-LIVE D 
you and your customers more 
for the money, without costing 
a penny extra. 100 years of ex- 


perience go into the tanning of 


A. C. LAWRENCE 
LEATHER COMPANY 


A DIVISION OF SWIFT & (inc,) 


every hide. Customers get finer 


leather... you build a fine repu- 


tation. Specify England Walton 


Boston * Peabody * Columbus 
Harrisburg * Milwaukee * New York 


St. Louis * Los Angeles * San Francisco & 
Ashland, Ky. * Newport, Tenn. * Hazelwood, N. C 
It’s naturally better 


bends, cutsoles, sole leather! 


April 24, 1954 LEATHER and SHOES 


— 

| 
: 

SLA 

| 

| 

} 

| 

| 

| : 

— 
+4 


id 


The *15 R&L 


CUSTOM 
Steel Shank 


Here is the shank designed to provide maximum strength and 
rigidity ... an ideal shank for all types of men’s footwear, from 
the finest high-style men’s dress shoe to the rugged work shoe 
or field boot. 

The #15 R & L Shank provides a single means of attaining two 
important characteristics of a finely constructed shoe — strength 
and fine bottom character. 

This new shank is available in various gauges and in lengths 
from 43%" to 6}%". Samples can be obtained through United 
branch offices. 


VITA-TEMPERED STEEL SHANKS 


are tough, hard, uniform. Fit like master models. Clean, ready 
to use. Preserve balanced tread, 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASS. 
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For extra strength... where you need it... 
use NYLSHU® Nylon Thread and 


HEMBOB’ Bobbins 
in your Fitting Room! 


© Produces stronger, longer-lasting seams 

¢ Practically eliminates “cripples” and returns 

e Abrasion, rotting, perspiration and 
mildew-resistant 

¢ Greater beauty and sheen 

¢ Finer thread—finer needles—less perforation 

e “Just-right” elasticity—greater flex life 

Non-wicking ... seams stay tight and dry 


¢ The only All-Nylon, no shell, no core bobbins 
© Give up to 55% more yardage 


HEMBOBS | © Save costly bobbin-changing time 


¢ Have all the wonderful characteristics of 
Nylshu Nylon Thread 


Hi’ WAY 
‘Be: RTLETT SEAMS BETTER BECAUSE IT is BETTER 


The Heminway & Bartlett Mfg. Co., 500 Fifth Ave., New York 36, NW. Y. 
Sales Offices: Chicago, Philadelphia, Boston, St. Louis, Cincinnati, San 
Francisco, Los Angeles, Charlotte, N. C., Gloversville, N. Y. Foreign Agent: 
Turner, Halsey Co., inc., 40 Worth Street, N.Y., N.Y. Cable Address: THECOTEX 
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THE USAC SEAM REDUCING MACHINE — MODELA 


gives you backseams of hand-rubbed quality, 
at a high rate of production 


This new United machine will reduce backseams by removing i? he 


a small portion of stock from both edges of the upstanding 
section of the seam. The remaining stock is rubbed down and 
over to effectively reduce the seam. In the finished shoe, it has 
a smoothness and evenness heretofore unobtainable except by 
arduous hand work. 

“‘Snakey’’ backseams are overcome even though quarters are 
not matched for texture or weight. Strain on stitches in this 

IMPORTANT MECHANICAL FEATURES 


operation is eliminated and strain on the seam at lasting is Positive feed mechaniam . > treadle operat- 


greatly reduced, thus overcoming the problem of broken back- bearings. 


seams, 
UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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We can say that again — 


In a recent advertisement we said— 


“As another show rolls around and we find our production 
facilities being pressed to the utmost, we wish to express 
our gratitude to the many shoe manufacturers who recog- 
nize the quality and value of our leather and the service 


we are rendering.” 


So.... now we say it again. 


KORN LEATHER CO. 


Tanners of fine side and split leathers 


White Buck Splits in all Weights a Specialty 


TANNERY and GENERAL OFFICES PEABODY, MASS. 


REPRESENTATIVES 
S. FARKASH, INC, VICTOR W. HEARTEL 
New York, N. Y., and Pennsylvania Chicago and Milwaukee 


ANTON INGRAHAM AL SCHWAB JOSEPH HALL, INC. WM. T. DAVIDSON 
St. Louis, Mo. Ohio Territory Rochester, N. Y. Los Angeles, Cal. 
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EDITORIAL 


Is Shoe Business “Closing” Its 
Summer Season Too Early? 


Yes—Because A New Pattern Of Consumer Shoe Buying 
Has Set In, Bringing A New Era Of Sales Opportunities 


Tue book publishing business al- 
ways operated on the idea that dur- 
ing the summer months people pre- 
ferred “light reading” and that the 
“heavier” books were reserved for 
other seasons. So in the summer 
months the “light reading” books got 
the promotional effort, while the 
other books were left to flounder as 
best they could until the cooler 
months arrived. 

But in recent years the book pub- 
lishers have been brought up short 
with the realization that a good book 
was a good book, hot or cold weather, 
and that sales of “‘heavier’’ type 
books were doing as well in summer 
as in winter, Now, finally, the book 
publishers no longer advocate “light 
reading” for summer, but go ahead 
and promote a book on the basis of 
its inherent values and public appeal. 


There’s a closely similar situa- 
tion in shoe business. It has been 
usually accepted that the summer 
shoe selling period was finished after 
the Fourth of July, and from there 
on the “summer markdowns” went 
into action. In fact, in the past 
i of years there has been some 
tendency in places to start these 
markdowns even in June. In short, 
shoe business quits the season before 
the season starts. 


But some significant things taking 
place in consumer buying habits are 
popping the eyes of the apparel in- 
dustry, shoe business included. For 
one thing, consumers are buying 
closer to actual season, and during 
the season itself, August used to be 
a great fur sale month—the “official” 
opening date, But today August fur 
sales just can’t seem to move mer- 
chandise, By contrasts, swimsuits 
are being sold in July, cotton dresses 
in August, mesh shoes in September. 


This has gradually affected 
buying patterns of retailers, As 
everyone knows, for instance, shoe 
buying is today much closer to actual 
season 
quent orders, Also well known is the 
fact that much of today’s shoe buy- 
ing is by “items” rather than lines. 
A. shoe that suddenly fits into a buy- 


fa 


the smaller but more fre- 


er’s or consumer's wants gets an im- 
mediate call. This results in profit- 
able and fast turnover. 


The changing weather pattern — 
especially the tendency toward hotter 
summers and an extended warm fall 
season—has created a new perspec- 
tive in summer selling and buying. 
Summer is no longer the ridiculously 
short “season” between Fourth of 
July and Labor Day. Moreover, 
summer can no longer be visualized 
as strictly a vacation period where 
“everybody” is away. In any given 
summer week there are far more 
people “at home” than there are 
“away.” And the “at home” people 
need and want summer apparel and 
footwear just as much as_ those 
“away” or on vacation, 

But nothing happens until some- 
body sells something. If shoe busi- 
ness quits selling summer stock in 
late June or early July, the inevitable 
happens: people quit buying. If by 
early July shoe business tells the pub- 
lic, in effect, “the season is over,” the 
public’s response is natural: if no- 
body’s interested in selling me any- 
ining, there’s no incentive for me to 


Well, what’s happening? If 
markdowns start in early July (and 
sooner), then much of the summer 
shoe buying normally expected in 
May and June is going to be delayed. 
People can and will wait for the at- 
tractive markdowns because, after 
all, the summer season in the con- 
sumer mind doesn’t really begin 
until around July 4th. Thus, shoes 
that ordinarily should sell for full 
price are washed out at markdown 
levels. 

Another irony enters this picture. 
There appears to be a substantial 
holdover of “yesterday” thinking in 
selling. In years past, summer shoes 
meant almost wholly whites. A pair 
of whites or two-tone spectators 
bought in May or June carried the 
consumer through the summer sea- 
son. If consumers needed another 
pair by August, they made-do with 
the old whites because the season was 
practically over. 
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But today’s shoes and shoe busi- 
ness is drastically different. A tre- 
mendous variety of summer-type 
footwear is available: countless 
colors, patterns, materials, special- 
purpose wear, etc. Today, one pair 
of summer shoes no more makes a 
summer season than does one swal- 
low. 


This is very important. If shoe 
business closes its summer selling 
season around July 4th and marks 
down its summer stock from that 
point on, it’s still living in the one- 
pair-per-ssummer era of years past. 
Today consumers are buying two or 
more pairs of summer shoes. The 
second (or third or fourth) pair is 
frequently purchased in July or Au- 
gust—yes, many even in September. 
Why, because “summer footwear” is 
no longer restricted to a seven-week 
summer season as in the past. To- 
day’s colorful casuals are just as 
appropriate in September or even 
October as in July or August. 


Why, then, throw in the selling 
sponge around July 4th or earlier? 
A tremendous summer apparel busi- 
ness, shoes included, is done in sum- 
mer resort areas in July-August- 
September. There’s no closed buying 
season there. Why a closed season 
in the cities where the mass of the 
population is still “at home”? And 
bear in mind that the tremendous 
upsurge in “suburban living” allows 
people to live comfortably within 
city buying limits and yet maintains 
steady demand and need for summer 
clothing. 


There’s an old business 
maxim: you can’t do business with 
an empty shelf. If shoe stores insist 
on close-outs in early July, there's 
little inventory left to cash in on later 
summer buying. 

If shoes business takes a hard 
second look at the potentials of the 
“new” summer selling season and 
new consumer buying habits, it can 
cash in handsomely. The opportuni- 
ties for strong promotions of specific 
summer items in footwear is enor- 
mous. But as stated by prominent 
merchant Bernard F. Gimbel, “To 
sell, you've first got to have some- 
thing to sell.” 

Perhaps we in shoe business have 
reached the point where we must face 
a realistic question: Have we made 
summer a “closed season” — or has 
it been more a matter of a closed 
mind? 


Reprints of the editorial at nominal costs: 
3000, each; 5000 or over, each. 
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NO “ifs” NOR “ands” ABOUT THESE BUTTS.. 


F or gleaming, durable beauty in leathers for shoes, watch 
straps, belts, and wallets, use Huch’s Genuine Shell Cordo- 
van, the acknowledged thoroughbred of leathers, made to 


make your products preferred . . . also top quality Glove 


LEATHER COMPANY 


TANNERY AND MAIN OFFICE 
1525 West Homer Street, Chicago 22, Ill. 


KAYE & BARNES 
BOSTON, MASS. 
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ews X-Ray 


Russians want more Western hides—seek to break down trade 


barriers . . . IFLWU accused of donations to Red funds... 


Retail shoe sales holding own. 


Vie: Russia’s drive to open up trade with 
Western nations gaining momentum. Few realize 
how quickly Soviet has opened its exchange doors in all- 
out attempt to bring badly-needed goods into Red-land. 
It's all part of a long-range plan, first to bring in more 
civilian goods, build up standard of living. Malenkov seems 
to feel he must first set things right at home before con- 
tinuing Stalin's expansionist plan. 


Last week, X-Ray told of U. S. Commerce Department 
considering shipment of domestic hides and skins to 
Soviet bloc nations, Hides no longer on positive list, will 
presumably be used by Reds for civilian purposes. This 
ties in with reports that Russia’s cattle population, despite 
collectivized farm program and Five-Year Plans, is at lowest 
ebb since Czarist days. 


Now comes report from Ottawa that Canadian 
Government has received hide order from Russia. 
Order is described as “small” and to “supplement Russia's 
domestic supplies for consumer.” This is initial result of 
Russian Ambassador Chuvahin's proposal for increased 
trade between Canada and Russia. Last week, members 
of Canadian Exporters’ Association met with Ambassador 
Chuvahin in Ottawa. 


A slight idea of how Soviet is looking toward the West 
for its hide supplies come from latest Argentine export 
figures. From Oct. 1953 to March this year, Argentina 
has sold 850,000 hides to Russia and satellites. About 
425,000 went to Poland, another 160,000 to U. S. S. R. 
itself, the remainder to Hungary and other Eastern Euro- 
pean countries. Now Argentina's stocks are low because 
of limited cattle slaughter (current frigorifico output only 
250,000 per month with 100,000 tabbed for home use ) 
and Soviet must turn elsewhere. 


A: Latest on Ben Gold case is that Russian- 
born president of International Fur and Leather Workers 
Union will seek new trial. Gold's lawyers will present 
arguments April 26 in Washington before U. S. District 
Judge McLaughlin. Gold was found guilty on two counts 
of lying when he claimed he was no longer a member of 
Communist Party, faces maximum of five years in prison 
and/or $10,000 fine on each count. 


New development is direct charge by Atty. Gen. Brownell 
that funds of IFLWU have been funnelled to Communist 
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Party causes. In nationwide TV address on April 9, 
Brownell stated: “Ben Gold and his union for years have 
been one of the most important sources of Communist 
financing.” 


Meanwhile, National Labor Relations Board expected to 
take steps to strip IFLWU of all Board services. NLRB 
officials now hint they may hold up action until court makes 
final decision in case. Judge McLaughlin will either set 
date for new trial or for Gold’s sentencing. If latter, 
NLRB says it probably won't wait until outcome of inevit- 
able appeal by Gold's attorneys. 


Ve Here’s a significant point. Office of 
Business Economics points out that consumer spending on 
clothing and shoes as a percentage of disposable income 
during 1953 was lowest of any year in past quarter century. 


Commerce Department’s article on “The Recent 
Pattern of Consumption” appearing in April issue of 
Survey of Current Business shows that American consumer 
in 1953 spent only nine cents of each dollar on clothing 
and shoes. Further, clothing expenditures from 1946-1953 
increased only 10% against a jump of 56% in disposable 
personal income. 


ol Here are latest shoe sales figures: Dollar 


sales of all retail shoe stores reached $115 million in Jan., 
fell to $106 million in Feb. No comparison with last year 
available as figures are being revised. However, sales of 
Group II shoes stores (11 or more stores) totaled $37 
million in Jan., $36 million in Feb., against $36 million 
in Feb. 1953. For first two months, sales this year totaled 
$73 million against $74 million last year. Obviously, any 
sales decline has not been steep. 


In department stores, Feb. shoe sales showed no change 
from same month last year. Two month totals dropped only 
1%. Stocks at end of Feb. were 7% below Feb. 1953. 
Ratio of stock to sales in Feb. was 5.1 against 5.5 last year. 


Further breakdown shows sales of women’s and chil- 
dren's shoes in department stores up 2% in Feb. over Feb. 
1953, down 1% for two months. Children’s shoes alone 
up 3% in Feb., 1% in two months. Women’s alone up 
1% in Feb., down 2% for two months. 
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ROOM 1264 


NEW YORKER HOTEL 
POPULAR PRICED SHOW 


ou OL ane the Lott ond, 


a complete display of RESPROID® Shoe Products 


TUFSTA®—The original non-woven, non-fray cotton base re- 
inforcing material. Gives added strength wherever a pattern 
has a weak spot. Far superior to paper imitations. Easy to 
work with. 

Tufsta Doubler adds plumpness to lighter leathers. Water 
resistant, yet it ‘‘breathes’”’. Molds to any shape, won't shrink, 
stitches countersink perfectly. 

RESPROID #1000—finest socklining and heel pad material. 
Combines famous Tufsta base with abrasion and crack- 
resistant vinyl surface. Extra strong—cuts clean, won't fray. 
#1235 and #1300 best vamp and quarter lining material. 
Fabric base especially treated with rubber and coated with 
vinyl. Won’t fray—resists peeling, cracking, wear. 

Also a complete line of Durakalf and Pyroxylin-coated sock 
and quarter lining material. 

PLUS — NEW RESPROID VINYL-COATED SHEETINGS 
for Upper Material in Novelty Shoes. AND SATEENS for 
Platform Bindings, and for Socklinings in California Slip 
Lasted Shoes, 


MANUFACTURERS OF A COMPLETE LINE OF QUALITY VAMP, 
QUARTER AND SOCK LINING MATERIAL FOR THE SHOE TRADE 
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“symphonette” by United Last 
...flatters and protects the growing foot 


“Symphonette” stems from Symphonie* 
with basic lines similar and striking the 
same successful note. Symphonette with 
taper toe, Italian look and 6/8ths heel 
helps create a dressy but practical shoe 
for the growing girl. The toe affords 
ample room for the foot to develop in 
freedom and comfort. Slide-O-Matic? 
Naturally! 


“Successful premiere several months ago — 
now making popular appearances 


UNITED LAST COMPANY 


Division of United Shoe Machinery Corporation 
140 FEDERAL STREET, BOSTON, MASS. 
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BIG TIPOFF FOR FALL 


Popular Price Show May 


Set Pace For New Business 


Much Depends Upon Economic Climate 
But Shoemen Feel Outlook Is Good 


What may prove the shoe indus- 
try's biggest test for 1954—the Pop- 
ular Price Shoe Show of America— 
will take over the New Yorker and 
McAlpin Hotels in New York May 
2-6 when almost 700 shoe and allied 
products manufacturers offer buyers 
their fall and winter 1954 lines. 


Reason for the test is a generally 
disappointing spring 1954 season in 
which a late Easter, bad weather and 
an uncertain economic climate com- 
bined to keep shoe busines below ex- 
pectations. Had it not been for a 
tremendous retail sales spurt during 
the last two weeks, Easter 1954 might 
have proved one of the worst on 
record, 


As it was, late business gave the 
nation’s shoe retailers a chance to 
unload not too heavy inventories, put 
them in an open-to-buy position for 
summer re-orders as well as fall. 
Many retailers found themselves so 
short that, unless they could get 
quick deliveries from supplying 
sources, they stood to lose many a 
sale this summer. 

Despite the spring letdown, manu- 
facturers as a whole have continued 
to show a solid optimism for 1954 
as a whole. Part of this is based 
upon the fact that inventory pipelines, 
loaded for two years, have been 
brought back to workable condition. 
The sharp decline in shoe production 
during the last half 1953 added to 
further declines to date has helped 
even the balance between production 
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and consumption, Latest Tanners’ 
Council estimates place first quarter 
production at 125,193,000 pairs, 10 
percent off the 1953 first quarter pace 
of 139,163,000 pairs. 


The decline in output, however, 
was not as significant as appeared. 
For one thing, output for the first 
three months of last year was the 
highest in shoe history. Taken 
against a more normal year like 
1952, output to date is only two per- 
cent off the norm. 

Because actual sales at earlier shoe 
shows this month were sadly lacking, 
some observers have interpreted this 
as a sign of poor sales year. Down- 
to-earth manufacturers are convinced 
this isn’t so, point to the industry’s 
healthy condition, a full promotional 
planning program and a _ basically 
healthy economy which should bring 
an upsurge next fall. 

With these factors uppermost in 
mind, over 600 buyers and merchan- 
disers from leading retail store 
chains, mail order houses, and de- 

artment stores will converge on New 
York to look over some 1100 exhibit 
areas in the two hotels. There they 
will find more color and pattern di- 
versity than any of the preceding 11 
PPSSA’s have ever featured. 

Because new styles, designs, pat- 
terns, colors, etc. are traditionally 
used to spur consumer demand, par- 
ticularly in slower periods, officials 
of the New England Shoe and Leather 
Association and the National Asso- 
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ciation of Shoe Chain Stores, Show 
sponsors, have spared no efforts this 
time to put the accent on fashion. 

Already, members of both groups 
have received the new Advance Fall 
Fashion Portfolio which features 100 
new shoe design sketches by Ruth 
Katz and Hank Davidson along with 
analyses of ready-to-wear trends. Ex- 
hibitors and buyers will view the 
PPSSA Fashion Show on Sunday, 
May 2 at 5:00 p.m. and Monday, 
May 3 at 4:00 p.m. in the New York. 
er’s Grand Ballroom. Here Betty 
Green, PPSSA fashion consultant 
and fashion accelerator for Independ- 
ent Retailers Syndicate, will com- 
ment on new offerings along with 
variations of the old. 


Still another PPSSA fashion 
service will be the fall forecast pam- 
phlet aimed at crystallizing the com- 
plete apparel, leather, color and shoe 
story for some 6,000 industry mem- 
bers, including all retailers who reg- 
istered at last fall’s PPSSA. This has 
already been mailed, 

Style committees of the show have 
been at work since the Leather Show 
in March preparing for the PPSSA 
accent on fashion. Chairmen of the 
Fashion Committee are Saul L. Katz 
of Hubbard Shoe Co., and Alfred L. 
Morse of Morse Shoe Stores. Arthur 
Gold of Miles Shoes is chairman of 
the women’s dress shoe group. Sid- 
ney Spiegel of Bruce Shoe Co. heads 
the women’s casual committee and 
Charles Conn of Sears, Roebuck the 
sports and welt group. 

The juvenile group is directed by 
William Waddell, also of Sears, Roe- 
buck, while M. H. Reese of A. S. 
Beck Shoe Corp, leads the men’s 
committee, 

At the show, the fifth edition of 
“Major Resources for Popular Price 
Shoes,” containing over 2,000 source 
listings by types and categories of 
footwear, will serve as a valued re- 
tailer aid in locating manufacturers 
and suppliers. 
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to save you more and serve you better 


ghee 
after shoe 
after shoe 
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FITTED INSOLE STRIPS 


s? 
70 vegans of 


Philson Fitted Insole Strips are individually designed 
for your own particular requirements — with a specialized 
skill acquired from working closely and 
understanding shoemaking problems. That's why 
Philson Fitted Insole Strips mean high 
quality at economical cost. That's why 
Philson has gained such high 
acceptance in leading shoemaking concerns. 


REPRESENTATIVES IN LEADING CITIES 


MANUFACTURERS OF FITTED INSOLE STRIPS rail 
PLATFORM MATERIAL + FELT AND FIBRE PRODUCTS a 


hilyp i, Y ONd, 


+274 BROAD STREET + LYNN MASS. 
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“D” is for Divine — and — 


DEVON CALF 


There’s a divinely feminine quality 
about Devon Calf. It has that 
charming combination of flair and 
character that adds up to high 
fashion. Its finish is aniline-smart 
without being aniline-priced, Thank 
Lawrence ingenuity for this — and 
use Devon Calf —profitably —in all 
the colors you and the trade want. 


A, C. LAWRENCE LEATHER CO. 


A DIVISION OF SWIFT & COMPANY [INC ) 
PEABODY, MASSACHUSETTS 


It’s naturally better 


BOSTON * COLUMBUS * GLOVERSVILLE * HARRISBURG © MILWAUKEE NEW YORK * PEABODY * ST LOUIS 
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As usual, a full schedule of meet- 
ings and functions is on the docket. 
Job E. F. Foote, president of the 
New England Shoe and Leather As- 
sociation, along with David W. Herr- 
mann, president of the National As- 
sociation of Shoe Chain Stores, will 
discuss industry trends and condi- 
tions at a conference with the trade 
and consumer press, 

Directors and members of the Shoe 
Chain group will meet. So will the 
PPSSA Joint Industry Committee at 
a luncheon, The Boot and Shoe Trav- 
elers’ Association of New York gets 


together Tuesday, May 4 at the Me- 
Alpin to play host at breakfast to 
hundreds of industry members. And 
finally, the banquet of the year, that 
of The 210 Associates, will bring 
hundreds more to the Waldorf-As- 
toria Ballroom on Tuesday evening 
to watch Danny Thomas, Tony Mar- 
tin and other top entertainers. 

With all this activity and optimism, 
it is difficult to see how the Popular 
Price Show can do less than provide 
a springboard for healthy fall busi- 
ness. Price, for once, isn’t the factor. 
Style apparently is — and stylewise, 
PPSSA this year has much to offer. 


BUCKLES THAT CAN 


TAKE IT! 


ANCHOR BRAND 


HEAVY DUTY 


ROLLER BUCKLES 


No. 6138'/, 
Sheet Steel 
Buckle ¥,”, 

Convex 


(No. 7138', 
— Concave) 


No, 6160'/, 
Sheet Steel 
Buckle 


Stamped and shaped from heavy-gauge 
sheet steel, these rugged ANCHOR 
BRAND buckles are long-time favorites 
for engineers’ field boots and similar 
heavy duty footwear. Available in con- 
cave and convex patterns, they are sized 
from %”" to 1” to meet all standard boot 
strap requirements, Sturdy rollers pre- 
vent skiving ... increase strap life... 
help preserve the good looks of boots. 
Send for samples. 


Always check ANCHOR BRAND for 
top quality boot and shoe trim- 
mings. You'll find a complete line. 
Send for illustrated literature. 


NORTH & JUDD 


MANUFACTURING COMPANY 
New Britain, Connecticut 


No. 61631 | 


New York * Boston * Philadelphia * Atlanta 
Buffalo * Detroit * Chicago * St. Louis 
Dallas * Los Angeles * San Francisco 
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OFFICIAL VIEW 


Light Hide Prices 
To Hold This Spring 


The price of light hides should re- 
main between 10 and 15 cents a pound 
this Spring, it is believed in Wash- 
ington. 

This is reported by Washington 
government officials after a checkup 
by members of the Western States 
Meat Packers Association. As un- 
covered by the association, here are 
views of government officials: 

The 1954 imports of cattlehides 
will undoubtedly remain small and 
exports will remain high. Argentina 
sold its hides ahead to Iron Curtain 
countries such as Hungary and Po- 
land at prices approximately 30 per 
cent higher than U. S. hides. 

Western European countries must, 
therefore, look to the U. S. for hides. 

The belief is that light hides which 
will come to market this spring will 
continue to fluctuate between 10 and 
15 cents a pound in price. Specula- 
tors will be sufficiently active when 
the price drops to prevent light hides 
from falling ota 10 cents a pound. 

Here are some further views: 

Leather is holding its own with 
synthetics in shoes, but is having a 
hard struggle to hold its own in lug- 
gage. Glass manufacturers have now 
got out some new materials for glass 
luggage, which if successfully mar- 
keted, will be a further blow to leather 
luggage. 

The new materials, made from 
spun glass, are very attractive. ac- 
cording to persons who have seen 
them on display. 


French Leather Show 


For the first time in this country, 
31 French manufacturers of men’s 
and women’s leather goods will ex- 
hibit their newest creations to the 
trade at the Vanderbilt Hotel in New 
York City from June 8th through 
Friday, June 11th, according to an 
announcement from French Exposi- 
tions in the U. S., Inc., which is 
coordinating the arrangements, for 
the French. 

A wide collection of leather prod- 
ucts will be shown, Leather hand- 
bags, fancy evening bags, personal 
and fancy leather goods, luggage. 
wallets, briefcases, travel kits, pocket 
sewing kits, ladies’ and men’s belts, 
etc., will be made available to Amer- 
ican buyers. 
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Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide wrinkle -free 
toe comfort for the life of the shoe. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


BO™x TOES 
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INNERSOLES? 


FOR THE BEST IN 
YOUR PRICE RANGE 
SEE LYNN INNERSOLE 


YNN 


LYNN INNERSOLE CO. 
BRAINTREE ST., ALLSTON, MASS. 
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UNLIMITED OPPORTUNITIES 


West Coast Officials Launch 
Drive For New Shoe Factory 


Establishment of a new shoe fac- 
tory in the San Francisco area is 
being talked up by officials of the 
Western States Meat Packers Asso- 
ciation, and the San Francisco Cham- 
ber of Commerce, it was learned this 
week. 

Association officials have already 
conferred with Edgar E. Rand, presi- 
dent of the International Shoe Co., to 
plan talks with Henry Boyd, president 
of the General Shoe Sam, Nash- 
ville, Tenn., and others. 

They also have sought the aid of 
Senators William Knowland, R., Callif., 
majority leader of the Senate, and 
Thomas H. Kuchel, R., Calif., and 
members of the House of Represent- 
atives from California. 


A 10-page “technical report,” 
which also carries more details in 
the form of exhibits, has been pre- 
pared on the subject by the Chamber 
of Commerce, expressly for Interna- 
tional Shoe Co.’s officers and direc- 
tors. 

The report, signed by L. M. Hol- 
land, manager of the industrial de- 
partment, makes these points: 


| — “Production of shoes for the 
consumer market represents one of 
the bay region’s principal manufac- 
turing opportunities.” Further, “one 
worker in the United States to every 
617 persons is employed in shoe 
manufacturing, while in California 
only one worker to 3,986 persons is 
employed in this important industry.” 

2 — “The Bay region is a strategic 
central location from which to serve 
the nation’s most rapidly growing 
consumer market.” The report ex- 
plains there is adequate and reason- 
able transportation by many methods. 

3— “The Bay region is the West- 
ern hub of raw material sources for 
the leather industry. During 1953, 
the nine Western states produced 
3,388,200 cattlehides, 816,000 calves 
hides and 2,803,100 sheep hides. Cali- 
fornia produced 2,236,900 cattle- 
hides, 620,300 calves hides, and 
2,092,000 sheep hides the same year. 

“Eighty percent of California’s 
production was shipped east at $1.78 
per 100 pounds shipping cost, and 
it is estimated that about the same 
proportion will come back in the 
form of finished leather products, 
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chiefly shoes, at not less than $5.46 
per 100 pounds freight cost.” 


4— “Skilled and unskilled male 


and female labor is available in vari- 
ous Bay region communities at rates 
comparable to those prevailing in 
other large manufacturing centers.” 


“Factory sites on rail to meet 
the particular requirements for tan- 
neries and shoe manufacturing are 
available at moderate prices in the 
San Francisco Bay region.” 

On this point: 

“It is believed that the Interna- 
tional Shoe Co, may be interested in 
the possibility of purchasing an exist- 
ing tannery with sufficient adjacent 
land to satisfy the company’s expan- 
sion needs.” A total of 13 tanneries 
are operating in Northern California, 
the report says, listing them from the 
Leather and Shoes Blue Book. 

Spearheading the drive in Wash- 
ington is L. Blaine Liljenquist, Wash- 


COMBINING — ELASTICIZING 
~ 


IN SHOW BUSINESS AS IN SHOE BUSINESS 
GOOD BACKING PAYS OFF 


For 85 years smart shoe manufacturers have turned to 
Windram for good backing. For the correct solution to 
backing problems in new styles—new fabrics—special 
materials—and unusual weights. 


And Windram merits your business because it offers 
you two skills: KNOW-HOW and SERVICE. The right 


combination for successful performance. 


BACKING CLOTH and PLASTICS 


3 Dorchester Street 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


So. Boston, Mass. 
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ington Representative of the Western 
States Meat Packers Association. 

The supply of tanning materials, 
which could become a problem for 
the industry in the years ahead, ap- 
pears to be adequate in California, 
according to the Chamber of Com- 
merce report. 

“Three major sources for tannin 
now exist or can be developed in 
California,” the report says, “in quan- 
tities adequate for the processing of 
all green hides produced not only in 
this state but in the entire Far West. 

“There is, first of all, tan bark oak, 
containing 20 per cent tannin, which 


grows in great profusion throughout 
the states. The extract from this tree, 
however, has only limited usefulness 
in that it is suitable only in the cur- 
ing of sole and strap leather. 

“A more versatile type, known as 
quebracho and at the present time 
principally imported from Brazil, is 
extracted from the wattle (commonly 
known as acacia) tree. The acacia, 
containing 35 to 40 per cent tannin, 
grows readily and rather profusely 
in California. 

“A third source, which can be de- 
veloped easily and economically in 
California, is the canaigre plant. The 


BNULCAAG 


VULCAN CORPORATION 


DESIGNERS AND MANUFACTURERS OF 


WOOD HEELS AND SHOE LASTS 


GENERAL OFFICE 


CINCINNATI 2, OHIO 


HEEL FACTORIES 
PORTSMOUTH. O 
JOHNSON CITY 


LAST FACTORIES 
PORTSMOUTH. 
JOHNSON CITY. N.Y 
ST. LOUIS, MO. 
BROCKTON MASS_ 


SAW & BLOCK MILLS 
~DONKEN. MICH. 
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roots of this plant contain from 23 
to 27 per cent tannin, and the extract, 
like that of the acacia, has the ad- 
vantage of versatility, being suitable 
for tanning of all varieties of hides. 

“The canaigre flourishes in semi- 
arid country and has been grown 
successfully in New Mexico and Ari- 
zona by the Bureau of Agricultural 
and Industrial Chemistry and the 
Bureau of Plant Industry of the 
United States Department of Agri- 
culture. 

“In Southern California, near the 
Arizona border, and in the lower San 
Joaquin Valley, there are extensive 
unused lands which could be utilized 
for the cultivation of this plant.” 


Open Rubber Plant 


International Shoe Co., world’s 
largest shoe manufacturer, has be- 
gun operation of a newly constructed 
rubber processing plant located at 
Bryan, Texas, according to R. H. 
Richards, vice president. 

The new plant will produce molded 
and slab composition soling and heel- 
ing materials for use in premium 
grade and novelty footwear. Manu- 
facturing facilities are located in a 
one-story structure covering 70,000 
square feet of floor space. At peak 
production the unit will employ about 
two hundred men and women and 
will process between seventy-five and 
eighty-five long tons of crude rubber 
per month, 

International’s Rubber Manufac- 
turing Division operates an addi- 
tional rubber processing plant at 
Hannibal, Mo., where molded soles 
and heels of staple types are pro- 
duced, 

6 


Sales Boomerang 


Lloyd & Haig, New York City and 
Philadelphia shoe chain, has found 
that what seems like a good sales 
idea can often boomerang through 
no fault of the sponsor. 

The chain, celebrating its 25th 
anniversary, recently ran newspaper 
ads offering a free pair of $11 moc- 
casins with each purchase of regu- 
lar men’s shoes (retail range $15- 
$26). Response was even more active 
than expected. The store was so 
deluged with customers it was forced 
after four days to discontinue the 
sale without notice. 

The boomerang came from many 
of Lloyd & Haig’s regular customers 
who weren't able to get into the 
stores during the rush, now say 
they'll never buy another pair of the 
company’s shoes. 
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Name NSMA Committees 


Appointment of new committees 
for the various activities of the Na- 
tional Shoe Manufacturers Associa- 
tion were announced this week by 
Charles H. Jones, Jr., president of 
the Association. 

A. M. Cleven of J. P. Smith Shoe 
Co. was named chairman of the Ac- 
counting Committee formed “to pro- 
mote the knowledge and use of proper 
accounting methods, procedures and 
terminology through the develop- 
ment of accounting manuals and 
forms.” The committee will also 
sponsor special cost studies and sur- 
veys of financial and operating ratios. 

Chairman of the Factory Manage- 
ment Conference Committee is 
Charles Slosberg of Green Shoe Mfg. 
Co. The committee will plan and 


supervise programs of the technical 
conference on shoe manufacturing 
problems. 

William H. Enerson of Dunn & 
McCarthy, Inc., was named chair- 
man of the Finance Committee which 
makes recommendations on all Asso- 
ciation financial matters. 

Tucker Thurmond is chairman of 
the Industrial Relations Information 
Committee which supervises the 
Labor Relations Service publications 
issued by the Association, the annual 
wage survey and additional informa- 
tion in this field. 

Other committees include: The 
Joint Promotional Committee of the 
National Shoe Institute, Harold 
Gessner, LaMarquise Footwear, Inc., 
chairman; the Membership Commit- 
tee, Henry Lambrecht, Dixon-Bart- 


lett Co., chairman; the Men’s Plan- 
ning Committee of the National Shoe 
Institute; the National Shoe Fair 
Committee, W. Maxey Jarman, Gen- 
eral Shoe Corp., chairman; and the 
Nominating Committee, James FE. 
Wall, Wall-Streeter Shoe Co., chair- 
man, 

Fred J. Weber of Weber Shoe Co. 
is chairman of the Statistical Com- 
mittee; Allen W. Cadwell of Freeman 
Shoe Corp., is chairman of the Tech- 
nical Committee; Samuel Slosberg, 
Green Shoe Mfg. Co., of the Trade 
Relations Committee; and Harold B. 
Gessner, Joseph S. Stern, U. 5. Shoe 
Corp.; F. A. Wilmanns, Albert H. 
Weinbrenner Co.; A. C. Fleener, 
Brown Shoe Co., and Paul O. Mac- 
Bride, chairmen of the regional com- 
mittees of the “New In Shoes.” 


DANIEL RYAN, President 


EASE IN TOE 
LASTING 


“HAPPY,” THE TOE LASTER dayd 


... [I'm less fatigued at the end of the day, and more contented when | work REGANO 
soft box toes. Their “true to size cutting,” workability, and uniformity of quality 


and skiving, make possible ease of toe lasting, and a smooth, even flow of work. 


My boss, who also likes REGANOS, now knows why I smile instead of gripe 
all day. Regano soft box toes for lined and unlined shoes, we have found, mean 
trouble-free operations in the factory. They also mean improved shoemaking quality, 


and are adaptable to automatic as well as manual toe lasting. 


REGANO pox TOE COMPANY 


TEL. HAVERHILL 3-3847 


ESTABLISHED 1934 


EDWARD REGAN, Treasurer 


GEORGE A. ALLEN, Sales Manager 
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SPRING MEETING 
TANNERS' COUNCIL OF AMERICA 


Bedford Springs Hotel Bedford, Pa. 


WEDNESDAY, MAY 12TH 
12:30 P.M. Meeting—bBoard of Directors and Executive Committee 
Leather Industries of America, Inc. 
4:00 P.M. Meeting—Hide Committee, Lewis B. Jackson, Chairman 
6:30 P.M. Dinner-Meeting—Board of Directors 


Tanners’ Council of America, Inc. 


THURSDAY, MAY 13TH 


9:30 A.M. General Business Session: 
President’s Address—Erhard H. Buettner, 
President, Tanners’ Council of America 
At the Point of Sale—Gilbert Hahn, President 
National Shoe Retailers Assn. 
Experiment or New Era?—Dr. H. E. Luedicke, 
‘ditor, New York Journal of Commerce 
Foreign Affairse—Ralph de Toledano, Associate 
Editor, Newsweek Magazine 
Merchandising Views 
E. S. Fitzgibbons, Ashtabula Hide & Leather Co. 
S. B. Foot, S. B. Foot Tanning Company 
Ralph L. Pope, Jr., Northwestern Leather 
sompany 
First Round—Annual Golf Tournament 
(For Members and Allied Trades) 


7:00 P.M. Reception and Dinner Dance 


FRIDAY, MAY 14TH 


9:30 A.M. General Business Session: 
The Industry Position—Irving KR. Glass, 
Executive Vice President, Tanners’ Council of 
America 
Report of the Laboratory Committee— 
Julian B. Hatton, Chairman, Eagle-Ottawa Leather 
Company 
Leather Industries of America—Clayton F. Van 
Pelt, President, Leather Industries of America 
Walter Kraus, Director, Leather Industries of 
America 
Tropical Leather—Brief Fashion Show and 
Merchandising Demonstration 
Group Meetings—(Group Meetings for members 
only.) 
Second Round—Annual Golf Tournament 
Award of Golf Tournament Prizes 


1:30 P.M. 


10:45 A.M, 


1:30 P.M. 
5:30 P.M. 


RIVER PLATE 


CORPORATION 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK * 
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BETTER FOR KIDS 


Brown To Feature 
Bonwelts For Fall 


Bonwelts are seen as the coming 
type of construction for children’s 
shoes by a leading manufacturer who 
is introducing it in fall 1954 lines. 

Roblee McCarthy, general man- 
ager of Brown Shoe Co.’s Robin 
Hood Division, believes the four im- 
portant characteristics of children’s 
shoes are better represented in a 
Bonwelt than a welt or stitchdown. 
These are his reasons: 

1. Wear—a Bonwelt, he claims, is 
more flexible than a welt, thus spread- 
ing wear over a larger surface. Also, 
he says, a welt shoe has an inseam 
rib making the sole wear faster over 
the rib whereas a Bonwelt has plain 
bottom construction. 

2. Fit — the Bonwelt fits better 
than a stitchdown, he says, because 
it is a conventionally lasted shoe. A 
stitchdown is threadlasted, requiring 
very little pressure in lasting. 

3. Flexibility and lightness—these 
are the biggest trends in the shoe in- 
dustry today. The Bonwelt is of 
lighter weight than the stitchdown 
and just as flexible, McCarthy says. 

4. Appearance—Bonwelt offers a 
much prettier, dressier higher grade 
shoe than a stitchdown. 


NEW TREASURER of Barbour Welt- 
ing Co., Brockton, Mass., is Charles 
E. Mason, Jr., elected to succeed 
Perley E. Barbour. Mason was for- 
merly assistant treasurer of Universal 
Windings and recently treasurer of 
Ellis Allen Co. of Woburn, Mass. 
Other officers are Richard Barbour, 
president; Francis L. Shea, vice pres- 
ident; John Holden, assistant treas- 
urer and clerk. Perley E. Barbour re- 
mains a director. 
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NEW MANAGER of the Mechanical 
Development Department of The 
Linen Thread Co., Inc., Paterson, 
N. J. producer of textile yarn, thread, 
etc., is Nicholas R. Dolida. He will 
have offices in the Barbour Mill at 
Paterson from where Linen Threads 
laboratories service the company's 
seven plants. Dolida will have charge 
of the Granite Mill Shop in addition 
to directing mechanical development 
in the U. S 


Cincinnati Outing Set 

Members of the Shoe and Leather 
Club of Cincinnati will get together 
Tuesday, June 15, at the Clovernook 
Country Club for the Group’s annual 
Golf Tournament. 

As usual, members may be ac- 
companied by friends and associates 
from the allied trades. Refreshments 
will be served during the day and a 
steak dinner at 7:00 p.m. Both door 
and golf prizes will be awarded. 
Armin Kaufman is chairman of the 
outing. 


STILL ADJUSTING 


Four-Month Output 
Down 8.4% From 1953 


The shoe industry’s adjustment to 
1954 conditions continued through 
April with a production of 41 mil- 
lion pairs, an 8.8 percent drop from 
April 1953 output of 44,968,000 prs., 
according to the Tanners’ Council’s 
latest estimate. 

The Council placed production for 
the first four months of 1954 at 
168,652,000 pairs, some 15,479,000 
pairs or 8.4 percent under the 184,- 
131,000 pairs turned out in the cor- 
responding period of last year. 

However, output to date this year 
was only 1.3 percent less than the 
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170,873,000 pairage of the first four 
months of 1952, a more normal year. 
First quarter production in 1953 was 
at record proportions. 

The Council placed March produc- 
tion at 46,200,000 pairs, some 5.2 
percent less than the 48,723,000 pair- 
age of March 1953. This was about 
one million pairs less than the Cen- 
sus Bureau’s March estimate of 47,- 
300,000. pairs. 

The Commerce Department re- 
ported shipments of footwear during 
March 1954 totaled 48,100,000 pairs 
valued at $174 million as compared 
with Feb. shipments of 42,800,000 
pairs valued at $158 million. 

Men’s dress shoe output in March 
totaled 6,500,000 pairs, about 10 per- 


cent higher than the 5,900,000 pairs 
of Feb. Women’s dress and work 
shoe output amounted to 15,200,000 
pairs or 13 percent higher than the 
13,400,000 pairs of the previous 
month, Output of all other footwear 
in March was 16 percent higher than 
in Feb., the Bureau added. Follow- 
ing is a breakdown of March figures 
by the Tanners’ Council: 

Est. Mar. Mar. P.C, 
1954 1953 Chg, 
8,075 9,125 —11.5 
1,775 1,622 + 9.4 

23,275 22,945 + 1.4 


Men’s shoes 

Boys’ shoes 
Women’s shoes 
Misses’ and chil- 


dren’s 5,475 6,527 —16.1 
Infants’ and babies’ 3,500 3,860 — 9.3 
Other (slippers, 

ete.) 4,100 4,644 —11,7 

Total 46,200 48,723 — 5.2 


TANNERS REPORT SAVINGS 
UP TO THREE DAYS 


dl Skins soaked only 24 hours in 
> water at 65° to 70°F., con- 
_ taining 0.7% Hooker Sodium 
 Tetrasulfide, are sufficiently 
softened for drumming. 
_~ Even flint dried steer hides 
_ are frequently ready to pro- 
cess after only 48 hours in the 


same strength solution. 
A 24-hour soak for green salted 


~~ hides and skins, in 0.3% 
Hooker Sodium Tetrasulfide 
_ solution, gives cleaner hides, 
more uniform tannin distri- 
bution, a higher leather yield. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


CAUSTIC SODA MURIATIC ACID 


 PARADICHLOROBENZENE CHLORINE 
SODIUM TETRASULFIDE + SODIUM SULFIDE 


LEATHER and SHOES 


this 
“baring Data 


| UNION ST., NIAGARA FALLS, N. Y. 
NEW YORK, N.Y. @ CHICAGO, ILL. 
» LOS ANGELES, CALIF. © TACOMA, WASH. 


Soaking? 


cas BULLETIN 505 tells 
how tanners are cutting 
soaking time in half by using 
Hooker Sodium Tetrasulfide 
solution. It describes uses 
and advantages of this time- 
saving and money-saving 
new chemical. A request on 
your company letterhead 
will bring you a copy. 


The Hooker technical staff, 
constantly at work on pro- 
cessing needs of the leather 
industry, is always on call 
for help in solving your par- 
ticular problems. 


HOOKER 
CHEMICALS 
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GOOD RECORD 


Top Shoe Firms 
Show Net Gains 


Sales and profits of the first 14 
shoe manufacturers to report for 
1953 showed substantial gains over 
the preceding year, according to an 
analysis prepared by the New Eng- 
land Shoe and Leather Association. 


- amounted to $23,331,704, an increase 


of 15 percent over combined profits 
during 1952. 

Average rate of return of net in- 
come to net sales for these firms 
equaled 2.95 percent in 1953. 

Of the 14 firms reporting, all but 
three reported sales increases over 
1953. Corp. fell 
off two percent; I. Miller & Sons, 5.6 
percent; and J. W. Carter Co., 19.4 
percent, 

Six of the 14 companies showed 


Combined net sales of these firms 
totaled $788,911,252 or 7.1 percent 
above their combined sales volume 
in 1952. Total net profits, after taxes, 


net profit gains while another six 
showed losses. Two showed no 
change. Following is a breakdown of 


figures: 
Percent Change 
1953 1953-1952 
Net Profits Sales Profits 
$ 9,930,720 +15.65%  +19.8% 
5,846,731 — 2.3 
2,095,120 —18.5 
3,565,829 + 6.7 
1,155,563 +12.2 
612,070 +63.25 
268,557 
730,749 — 4.6 
334,934 ~— 1.3 
102,851 


Net Sales 
$251,027,699 
140,656,093 
140,096,792 
111,179,210 
29,409,089 
23,452,624 
22,121,676 
17,466,780 
15,962,627 
13,897,514 


Company 
International Shoe Co. 
Brown Shoe Company 
Endicott-Johnson Corp. 
General Shoe Corp. 
United States Shoe Corp. 
Craddock-Terry Shoe Corp. 
I, Miller & Sons, Inc. 
Weyenberg Shoe Mfg. Co. 
Nunn-Bush Shoe Co. 
Selby Shoe Co. 
Johnson, Stephens & 
Shinkle Shoe Co. 
Julian & Kokenge Co. 
Joyce, Inc. 
J. W. Carter Co, 


Total--14 Companies 


+75.9 
+22.85 


185,841 
205,675 
204,399 

92,665 


$23,331,704 


7,311,201 
7,029,337 
6,722,641 
2,577,969 
$788,911,252 


—47.4 
+15.0% 


SINGLE OPERATION 


New Machine Makes 
Rubber-Soled Shoes 


A new mechanical process that 
moulds, vuleanizes and attaches rub- 
ber soles and heels to leather uppers 
in one operation is being used by 
C. & J. Clark, Ltd., British shoe man- 
ufacturer. 

The new process, known as 
C.E.M.A. (see L&S, issue of Sept. 20, 
1953), mass produced rubber-soled 
footwear by the use of one automatic 
machine. The C.E.M.A. Process has 
been perfected by Clark which re- 
ports it has made and sold more 
than 250,000 pairs of shoes by this 
method without a single failure in 
vulcanization. Invented by a Spaniard 
and developed in England, it is 
claimed to turn out a more durable 
and higher quality moulded product. 

Complete details are available in 
the latest issue of Rubber Develop- 
ments, quarterly publication of the 


N.W., Washington 6, D.C. 


CHROME TANNED, LIGHT WEIGHT 
KIP SIDES — EXTREMES — LARGE 
CALFSKINS for Popular Priced Shoes 


SUEDE SPLITS for Uppers and Linings 


Factory and General Offices 
107 FOSTER ST., PEABODY, MASS. 


VERZA TANNING CO. 


Manufacturers of Quality Leathers 


D. W.:Poor Leather Co., Boston, Mass. 
Albert Frankel & Co., New York, N. Y. 
Paul Gerwin, Columbus, Ohio 
Anton Leather Co., St. Louis, Mo. 
Ed. Vollbrecht, Jr., Milwaukee, Wis. 


SPECIALTIES 


WHITE BUCK 
WHITE SUEDE SPLITS 
Men's & Women's Weights 


SALES AGENTS 


GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 
Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


CHICAGO, 173 NO. FRANKLIN ST. 


Our Seal of Quality 


STORES: BOSTON, 97 SOUTH ST. © NEW YORK, 12 SPRUCE ST. @ 
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ZEPHYR LIGHT 


New Shoe Construction 


Ready For Fall 


A new type of shoe construction 
for women’s shoes, described as open- 
ing the way to the manufacture of 
cooler and lighter shoes, is being of- 
fered by Boyd-Jones Shoe Co, of St. 
Louis for its fall Peacock lines. 

Gilbert Jonas, vice president of the 
firm, reports that the new type con- 
struction, called “Zephyr,” was de- 
veloped by the company after several 
years of experimentation. It provides 
a method of making beautiful light 
sandals with the glove-like character- 
istic of a bedroom slipper or hand- 
lasted moccasin. 

Sandal uppers are wound around 
the bottom of the shoe rather than 
lasted to an insole. The shoe has no 
insole with the upper sewed as a 
glove would be sewed around the 
fingers. Glove member is sewed di- 
rectly to the platform. 

A light layer of soft aniline tanned 
kidskin separates the foam lining 
from the foot. The upper is all one 
piece having no ridges or seams. 

Jonas says the principle offers 
many variations and can be used for 


Bikini-type pumps, T-straps and con- 
ventional straps. Boyd-Jones also 
plans to make a high-riding elasti- 
cized shoe sabot on a 13/8 heel. 


W. T. BOWERS, vice president of 
the Friendly-Acrobat Division of 
General Shoe Corp., who is leaving 
the firm after 26 years of service to 
join Hagerstown Shoe Co. of Hagers- 
town, Md., as vice president in 
charge of manufacturing and sales. 
Bowers succeeds the late John M. 
Miller who died recently. Change- 
over is effective May |. 


Wachholtz Promoted 


Arthur C. Trask Co., Chicago man- 
ufacturer and distributor of tanning 
materials and other industrial chemi- 
cals and specialties, has announced 
the election of Walter A. Wachholtz 
to vice president. 

With Trask since 1945, Wachholtz 
has had wide experience in the in- 
dustrial chemical field. He was one of 
the first to study tanning technology 
under the late Dr. E. R. Theis at 
Lehigh University, has done exten- 
sive research abroad on shoe finishes 
and adhesives, and joined Trask in 
1945 as Technical Director. He is an 
honorary member and past president 
of the Chicago Paint and Varnish 
Production Club and a member of 
the Chicago Paint, Varnish and 
Lacquer Association. 


Joins Leather Group 


Paul Copeland has been appointed 
assistant to Robert C. Chapin, execu- 
tive vice president of the [pholstery 
Leather Group in New York, Cope- 
land was previously advertising and 
sales promotion manager of the home 
appliance division of Murray Corp. 
of America in Detroit. 
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Kid 


BEAUTY INSIDE THE SHOE 
A Definite Fashion Factor 


SHOES LOOK NEW LONGER 
With Kid Linings 


SHOES GRADE UP IN QUALITY 
With Kid Linings 
KID LININGS ARE PREFERRED 
By Discriminating Buyers 


L. H. HAMEL LEATHER 


HAVERHILL, MASSACHUSETTS 


co. 
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“1's Timber-Tanned” 


Tanners of 


SHELL CORDOVAN 
BUTTS 


SIDE LEATHERS 


Finest quality grains for men's shoes in 
“SOFTMOOR"—New mellow type 
“Glengarry,” Aniline and Corrected rains 
VEGETABLE CALF "Chromexcel” Retan, Waterproof and Aniline 


Athletic Goods Leather 


2015 ELSTON AVENUE © CHICAGO, 14 BOSTON, 11 
KAYE & BARNES, Inc, 


Real White SHEEP 


Actually Tanned WHITE—Not Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Also ... General Line of SHEEPSKINS for 


BUCKLES BY —W 
ORMOND L&s 


Roller=Non Roller 


Steel or Brass Base 
Gracetul lines Smooth metal work 
Fine finishes Formed tongues 


now on 


Gilt Bionze 
Nickel + Gunmetal « Colors 


HKeprSentatives in all centers 


MICROFILM 


van, Samples 


AMUPALT 


3325 ‘Hudson Ave | Union City NI 


ULTIMATUM 


Labor Board To Act 
On Ben Gold Case 


A showdown in the administra- 
tion’s crackdown on Red-led labor 
unions loomed closer this week when 
the National Labor Relations Board 
ordered International Fur and 
Leather Workers Union to show why 
it should not be declared out of com- 
pliance with the non-Communist 
affidavit of requirement of the Taft- 
Hartley Act. IFLWU’s president, 
Ben Gold, was recently found guilty 
of filing a false affidavit. 

The union was given until April 
30 to reply. 

The Board said it would act unless 
the union shows good cause or shows 
that Gold “has been removed from 
office and is not performing the func- 
tions and duties of any office in said 
union,” 

Otherwise, the Board said, it will 
“withhold all further benefits under 
the act from the national union and 
its affiliates and constituent units.” 


Designers For ALCA 


Featured speakers at the Annual 
Banquet of the American Leather 
Chemists Association will be a noted 
husband-wife team of leather design- 
ers. The Chemists Group meets June 
6-9 at The Bedford Springs Hotel, 
Bedford, Pa. 

Mr. and Mrs. William D. Phelps 
have accepted an invitation to discuss 
leather design, style and uses at the 
meeting. 

Mr. Phelps in 1940 originated the 
ladies’ shoulder bag which became 
so popular in the past decade. He 
also designed the wide belts and 
started the use of ornaments on bags 
and belts. Mrs. Phelps began her 
professional career as a painter. 


Jingles In Jest 
Bend Over, Boy! 


A schoolboy about to be tanned 
Knew the master was heavy of 
hand. 
So he padded his end 
With a stout piece of bend, 
Saying, “Nothing like leather — 
it’s grand!” 
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T. H. Embry Retires the United Shoe Workers of Amer- crease their contribution to the 


ica (CIO), group insurance covering their 

T. H. Embry, president of Curtis The Manchester firms are reported USWA employes, with no extra cost 
Stephens Embry Co., Inc., Reading, to have agreed to substantially in- to the workers. 
Pa., manufacturer of children’s shoes, , 
has sold his interest in the business 
and will retire from active manage- 
ment on May 1. He remains on the 
board of directors. 

Frederick W. Curtis succeeds 
Embry as president and will continue 
to direct sales. Curtis joined the A 
firm in the late thirties as a salesman. 

Embry first joined the firm in 1928 } Quality Leather 
as vice president in charge of sales 
and directed the company’s change- ‘ras’ 
over from wholesale For 
retail distribution. Under his man- 
agement, the company expanded dis- ‘ The New In Shoes 
tribution to thousands of outlets from M 
coast to coast for sales of “Pro-tek- 
tiv,” “Modern Age,” “Official Girl 
Scout” and “Extra Support” shoes. 

James Rick was elected vice presi- 
dent and treasurer, and Richard P. 
Curtis vice president and secretary. GARLIN genuine buck (deerskin) is preferred 
All three are grandchildren of the b d f h 
late F. W. Curtis, founder of the y producers of new shoe styles, processes and 
business in 1882. construction. It’s an important style and sales 


a factor where quality and prestige count so 


much, 


Trostel Strike Ends 
The long-standing strike at Albert 


Trostel Packing, Ltd., already in its 44 Sout 
third month, ended last week after GARLIN & CO., Ine. Fst a 


the company opened its books, con- 

vinced union leaders it could not 

afford to pay workers a 15 cents 

hourly wage increase. Trostel makes 

leather oil seals and packings and 

has no direct connection with Albert 

Trostel & Sons, Milwaukee tanner. 
Forty-two of 90 original strikers 

who showed up for work last week r 

after a 75-day walkout were rehired oeuf heel 

and others will be taken on as needed. 

All are members of the AFL Inter- 

national Association of Machinists 

Lodge 1667 which will renew contract 

negotiations with the company. 


Pacts In Making heels designed for you! 


New contracts providing for six 
and a half paid holidays during the they'll buy more shoes 


coming year and a broader group with these fine heels. 

insurance program have been ac- For the “New In Heels” 

cepted by employes of the Evange- See the Heels that Have Made News! 
line Shoe Corp. and the Sibulkin Unfinished and Finished Heels Ready for Attaching 
Shoe Co. in Manchester, N. H. 


Pacts with similar provisions are ; 
also being negotiated at other shoe tlantic heel co. 


factories throughout Maine and 55-71 AMORY STREET, BOSTON (ROXBURY DIST.), MASS. 
New Hampshire, it was anounced by 


George Fecteau, national director of ATCO-FLEX AFFILIATE ATCO-FLEX INNERSOLE CO. 
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ATTENTION MANUFACTURERS 


Remember the old days when the shoe cutters used to cut 
by hand with a bound pattern? Production was very poor. 
The main reason was that cutters using that type of pattern 
weren’t sure of the quality of leather under the pattern. 
Therefore, there were plenty of rejects. 

Then the open clicker came on the market, The cutters can 
see all the skin—also the ease of handling plus the in- 
creased production. 

Would you like to go back to those days? If not, always 
demand the ALL-OPEN DIE and keep up your quality and 
production, 


JOSEPH E. KNOX CO., INC. 


537 BROAD ST., LYNN, MASS. 
TEL.: LY 2-3422—8-9534 


1955—Our Hundredth Anniversary 


PLEVER 


The original and still 
the most dependable source 


for 
ANDAL FOAM Packages 


the short cut to built in 


CUSHION COMFORT 


Obtainable in all Combinations 


PLEVER BACKING corporation 


38-49 Ninth Street, Long Island City, N. Y. 
Stillwell 4-0400 


“SUPERIOR LEATHERS” 
Chrome Retan Sole Leather 


‘In bends... shoulders... bellies. .. outstanding in its waterproofing 
and long-wearing properties . 7 
Katz Chrome”~ 

— The ideal leather for shoe... glove... and garment purposes. 


Chrome Retan Upper Leather 


A quality shoe leather... water resisting .. . easily worked. 


Also cow and horse sides 


Chicago, E. Block 
Boston, Slattery Bros. = = + 210 South St. 
New York, Simon Tannenbaum A = = 100 Gold St. 


§UPERIOR TANNING CO. 

1254 West Division Street, Chicago 
AGENTS 
128 N. Wells St. 
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MILITARY BUYING 


Invitations 


Men’s Dress Shoes. The New 
York Quartermaster Purchasing 
Agency, New York, has issued Inv. 
No. 420 covering 53,061 prs. Shoes. 
Dress, Man’s, Oxford, Leather. Black 

complete delivery by July 31, 1954. 
Opening May 5. 


Awards 


Leather Shoes. The Doyle Shoe 
Co., 16 North Warren St.. Brockton, 
Mass., was awarded a total of 60,000 
prs. Shoes, Leather, Black, by the 
New York Navy Purchasing Office, 
N. Y., for a dollar volume of $278,- 
100.00. 


Heminway Names Agent 


Heminway & Bartlett Mfg. Co., New 
York, has appointed Cupples Co. of 
401 S. Seventh St., St. Louis, Mo., as 
sales agent and distributor in the St. 
Louis area for Heminway’s line of 
synthetic threads. 

Cupples will carry in its warehouse 
a complete line of Nylon, Orlon and 
Dacron threads for immediate deliv- 
ery along with a stock of “Hembobs.” 
Heminway & Bartlett's no-core, no- 
shell, ready-wound all Nylon bobbin. 

Richard Wheelan will call on the 
St. Louis trade. 


Wisconsin Club Elects 
Harry R. Wilson of B. D. Eisen- 


drath Tanning Co., Racine, Wis., has 
been elected president of the Tanners’ 
Production Club of Wisconsin for the 
coming season. 

Other officers named at the annual 
meeting include H. Jenson, Midwest 
Tanning Co., So. Milwaukee, vice 
president; and John Justin, Pfister & 
Vogel Tanning Co., Milwaukee, 
secretary-treasurer, 


Short Shutdown 


Dunn & McCarthy has shut down 
its Binghamton, N. Y., plant tempo- 
rarily because of an_ in-between 
season lull,” according to William J. 
Pare, plant superintendent. The lay- 
off affects about 800 shoe workers. 
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LEATHER MARKET REPORT 


Tanners Optimistic As Market Firms 
Most Believe Upturn Very Close 


Concession On Side Leather Not So Plentiful 


Buyers Making Commitments With Eye On Hide Market 


New York market mixed with 
some saying things are slow while 
others noted an increase in business. 


15-46c while lighter weights sold on 
up to 65c. Good interest reported for 
bellies with 28e easily gotten for most 


One big leather house sold over 
130,000 feet of side upper mostly 4 
to 414 ounce smooth and elk sides. 
This leather is the “bread and but- 
ter” leather around this area as most 
of the shoe manufacturers use it. 

Prices on large spread 4 to 4! 


tannages and some tannages reported 
sold at 29¢. Double rough shoulders 
were also finding a better demand 
with 45 paid for heavy double rough 
and 50c¢ for light weights. 


er CORP. 


OHIO LEATH 
87 South St. 
@ HE OHIO 


Boston 
INC. 
LEATHER, C York City 


Sole Leather improves as more 


ounce elk about 38 to 36¢ and down buyers start hedging against antici- bd Ek PATTON LEATHER tule 

as to tanner, tannage, etc., and on pated rises, Most agree trend will Locust .CUMMING 

combination leather about 40c¢ to 39¢ be upward from here jn. @ ats io 

and down though some list and Clear light bends bring up to 68c (pacific HERTZ 

down for both combination and elk for most. One Chesterfield 

tannages. Up to about 57c¢ asked for 8-9 iron Maylair Director) 
There continues to be a lot of in- ® 


bends. A top of about 52 asked for 
terest in suede calf leather but, so 9-10 irons. 
far, little volume business. Most less. 
factories waiting for orders for fall 
shoes before they go ahead and buy 
their leather needs. Prices from 
$1.05 to $1.00 and down on suede 
calf. Some start at 95e and down. 
All women’s weights. 

More interest in sole leather with 
a lot of tanners finding orders on 
their books. The 9/1014 iron bends 
selling at 50c and 10 iron and up at 


Most sales at slightly 
10 iron and up bends bring 
about 45-47e. 


Offices 


ry and General 


GIRARD. OHIO 


Tanne 


Sole Leather Offal mixed. Some 
tanners and dealers report fair sales; 
most are quiet. Price structure holds 
to last week's levels largely because 
available supplies not too large. 

Bellies steady at 27-28c. Single 
shoulders quoted at 38e and down 
with sales actually made at that level. 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


Prices and Trends of Leather 


KIND OF LEATHER THIS MONTH YEAR 1953 
WEEK AGO AGO HIGH 

CALF (Men’s HM) 65-1.00 73-1.05 80-1.10 95-1.20 SHANKS 
CALF (Women’s) 55-95 58-98 73-92 80-1,03 ‘eae BELLIES 
CALF SUEDE 60-1.00 60-1.00 70-95 85-1.10 DEERSKINS 
KID (Black Glazed) 55-90 55-90 55-90 55-90 MOCCASIN COWHIDE 
KID SUEDE 45-90 48-90 80-96 80-96 
PATENT (Extreme) 50-56 50-56 56-62 60-64 
SHEEP (Russet Linings) 15-23 15-25 18-32 18-32 
KIPS (Combination) 46-50 52-54 56-60 64-68 
EXTREMES (Combination) 44-48 44-50 51-54 56-59 
WORK ELK (Corrected) 30-34 34-38 38-42 38-45 
SOLE (Light Bends) 64-68 64-68 65-68 68-72 
BELLIES 27-28 27-29 27-28 26-29 
SHOULDERS (Dble. Rgh.) 44-48 44-50 50-53 51-56 we : 
SPLITS (Lt. Suede) 30-35 30-35 33-39 35-39 
SPLITS (Finished Linings) 17-20 17-20 18-22 24-26 = 
SPLITS (Gussets) 14-16 14-16 15-15 18-20 A L.GEBHARDT co 
WELTING (% x %) 7- 7% 6%4-7 
LIGHT NATIVE COWS 14, 19-19% 20%; 


All prices quoted are the range on best selection of standard tannages using quality 


GEBHARDT. VOGEL TANNING CO. 
rawstock. 


706 W. OREGON ST., MILWAUKEE 
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TR double rough shoulders quoted 
at We and down while light clear 
stock for specialty uses brings 46c. 
Foreshanks hold at 19-2lc. Heads 
bring about 17e. 


Calf tanners feel better. As 
they add up bookings made during 
past two weeks, they find the total 
not as bad as rumor would have it. 
On the other hand, sales have not 
been great. 

Men's heavy weights move easily 
at $1.00 and down; not so easily in 
lower grades and lighter weights. 
Aniline brings about five cents more. 

Women’s weights quoted at about 
95¢ and down for small skins; at 
about 90¢ and down for regular 
sized skins. Aniline demands an- 
other 4-5c, Tanners looking for more 
orders in the 55-75c range. Calf 
suede still slow. | 


Sheep tanners unhappy. New 
business not as plentiful as antici- 
pated even at this time in season, 
Suede garment gets fair attention 
but shoe sheep quiet. 

Best boot lining russets bring up 
to about and this particular 
item moves fairly well, being but a 
small part of production. Shoe lining 
russets at 25c and down not too ac- 
tive. In the 14-l8e range there is 
moderate activity with some. Up to 


about 25¢ asked for colored vege- 
table linings. This same type of 
leather in top selections for specialty 
purposes brings a few cents more. 
Chrome linings quoted at 28c and 
down. Hat sweat getting a few 
nibbles. 


Side Leather much firmer. 
Better interest and a stronger hide 
market have brought about actual 
price increases in some lines, Quota- 
tions still the same but concessions 
that made the actual price level now 
being withdrawn, 

Heavy combination kips bring 
about 50c and down for best tan- 
nages; corresponding less for others. 
Extremes quoted at about 48¢ and 
down. Large leather brings about 
Me and down, 

Chrome tanned kips quoted at 
about 48c and down for best heavies. 
Extremes bring about 45c¢ and down. 
Large leather gets 42c and down for 
best heavies, considerably less for 


lights. 


Split tanners optimistic but in 
need of a quick change in demand. 
Volume this week at low level. Sales, 
particularly in finished linings, 
usually made only at discouraging 
prices, 

Finished linings quoted at 2le and 
down but bring several cents below 


MADE AT OUR MERCERSBURG TANNERY DIVISION 


backed by the name that 
stands for higher quality 


@ Solid and firm tannage, but mellow enough 
to channel well. 


@ Uniform natural light color. 
@ Closely sanded flesh side. 
@ Consistently well-trimmed and uniform 


weight. 


@ Meets all chemical and physical require- 
ments for making a comfortable and 
long-lasting shoe. 


gar t AND COMPANY 


“Manufacturers of Gahna Leathers 
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when quantities are involved. 19¢ 
and down the usual trading area. 
Suede linings quiet at 2le and down. 
Non-slips move slowly at l6c, get 
little attention at 19¢ and down. 

Heavy suede has slowed down. 
(Juotations of 44c¢ and down for very 
best still hold. Light weight splits 
bring about 36¢ and down in small 
orders. 

Sole splits quoted at prices not 
easily obtained. When substantial 
concessions are made fair business 
results. Buyers are just not interested 
unless they can get bargains. The 
following are top asking prices this 
week: 28-26-24¢ for 4-5 ounces; 32- 
30-28¢ for 5-6 ounces; 40-38-36 for 
6-7 ounces, 


Glove leathers quiet. Some 
pick-up reported in the cheaper lines. 
Fine gloves and fine leathers just 
not selling. 

In spite of poor business, Cabretta 
prices have been raised three cents 
per foot, High cost of raw material 
has forced the advance. New prices 


as follows: No. 1 75c, No. 2 70c, 


‘No. 3 65c. No. 4 60c, No. 5 


No. 6 40c, No. 7 33c¢ and No, 8 26c. 
Demand is light and, as usual, lower 
grades favored. 

Some call for light weight domes- 
tic grains in cork and brown. Prices 
quoted at 26c and 24c for the smooth 
and 25e and 2le for Pigtex grades. 
Lightweight Iranians sell for 2l¢ and 
l7c with pigtexing le extra. Men’s 
weight Iranians quoted from 26c 
down, Heavy cutting has not started 
as yel. 

Men’s grey suedes can be bought 
for 36c. Demand poor, Garment 
suedes not active at current prices. 


Kid leather wanted, Philadel- 
phia tanners a bit more optimistic 
about business than for the past few 
weeks. Definite increase in activity 
in black suede and linings. This de- 
mand covers the entire range; when 
orders do come in they do not appear 
to focus on any special price. 

Nothing else in kid leathers has 
moved to any degree. No special 
colors in demand either in suede or 
glazed. Little black glazed selling. 
Slipper leathers still extremely slow 
and crushed is also slow. Most tan- 
ners consider satin mats dead, 


Average Kid Leather Prices 
Suede 32c-—90¢e 

Slipper 25c—60¢ 

Linings 25e—55e 

Glazed 25e—1.00 

Crushed 35c—75e 

Satin Mats 69¢—98c 
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Belting leathers unstimulating. 
Philadelphia tanners not too pleased 
with activity of this past week. The 
fact that hides moved up ‘2c had no 
affect on sales or prices. 

Shoulders, which only sell for 
welting right now, quoted at 29 for 
No. | and 47e for No. 2. Bend butts 
quoted as follows: No. 2, 96c light, 
88c medium and 83e heavy. No, 3 
now sell at 89e light, 8le medium and 
heavy. 


Work glove leathers move. 
Producers generally stiffened and 
were unwilling to make concessions 
from lists as has been the case in 
recent weeks. 

Work glove splits considered firm 
with LM weight quoted at I4e for 
No, 1 grade, 13c for No. 2 grade. 
and 12¢ for No. 3 grade. M weight 
alone listed at 15e for No. 1 grade, 
l4e for No. 2 grade and 13e for No. 
3 grade. 


Garment leathers mixed. A\l- 
though reports of price cutting going 
on in sheepskin garment leather, 
other types seemed somewhat firmer. 
Raw material of good quality not so 
plentiful in horsehide tannages and 
sellers are inclined to hold more 
firmly to lists of 36-38¢ and down. 

Cowhide garment leather affected 
to some degree by upturn in the big 
packer market for light native cows 
this week. Of late, tanners reluctant 
to consider booking business in 
leather at under 30-32c¢ a foot and a 
little activity reported within that 
range. 

Regarding sheepskin varieties. 
suede listed at 31-33c¢ and down but 
reports of some selling at 30c and 
down. Grain finish has been holding 
around 34-36c and down with this 
leather also in ample supply for the 
demand. 


Bag, case and strap optimistic. 
There should be some reordering at 
the manufacturing level for replace- 
ment purposes when inventories are 
worked down to a low level. 

Prices fairly well maintained with 
producers influenced by firmness in 
raw material markets. Case leather 
ranges 41-42c¢ for 2-24 ounce, 43- 
Me for 3-34% ounce, Russet strap 
leather, Grade A, holding fully steady 
with 4/5 ounce quoted at 50-5le, 
5/6 ounce at 52-53c, 6/7 ounce at 
54-55c, 7/8 ounce at 56-57c, 8/9 
ounce at 58-59c, 9/10 ounce at 61- 
and 10/11 ounce at 64-65¢c. 

Grade B continues at 2c less and 
Grade C at 4e under the above prices. 
Colors bring a premium of 3c and 
glazed 2c over prices for russet. 
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. l Valonia extract, powdered, 63% tannin OO 
anning Materia Ss Quebracho Extract, Powdered, Swedish 
spray dried, 76-78% tannin 16% 
Wattle Extract, Powdered, Swedish, 
Raw Tanning Materials 73% tannin we 15%, 
‘ Powdered Spruce, spray dried, Swedish .04 
Divi Divi, Dom., 48% basis shp’t, bag . $72.00 Myrobalan, Swedish, Powdered 68-70% .11'4 
Wattle Bark, ton ..“Fair Average’’ $98.00 Oakwood, Swedish, solid, 60-62% 11h 
..*Merchantable’’ $94.00 Oakwood, Swedish, powdered, 64-66% .12 
Sumac, 28% leaf $118.00 Larehbark, Swedish, solid, 54-56% 11% 
Ground ; $115.00 Larehbark, powdered, Swedish spray- 
Myrobalans, J. 1's Bombay $43 00 dried, 58-60% 12% 
Sorted $16.50 
Genuines $48.00 
Crushed 42-44% $63.00 
Valonia Cups, 30-32% guaranteed $49.00 Tanners’ Oils 
Valonia Beards, 40-42% guaranteed $64.00 
Mangrove Bark, Ecuadorian $53.00 Cod Oil, Nfid., loose basis, gal 90-95 
Mangrove Bark, Colombian , $59.00 Cod, sulphonated, pure 5% mois 
Mangrove Bark, 38% E. African $70.00 ture 13-13% 
Cod, sulphonated, 25% added mineral 
W-.12 
Tanning Extracts* Cod, sulphonated, 50% added mineral 
‘ 11% 
Chestnut Extract, Liquid (basis Cast 
Tank cars Me sae! 4.40 Sulphonated castor oil, 75% 18 
Barrels, cl 5.30 Linseed oil, tks., f.0.b. Minn 15.2 
Chestnut Extract, Powdered (basis Neatsfoot, 20° C.T 30-. 32 
60% tannin), f.o.b. plant Neatsfoot, 30° C.T 27-28 
Bags, 11.28 Neatsfoot, prime drums, 19 
Bags, 3 12.00 Le.l. fob Chicago 18%-.19% 
Cutch, solid Borneo, 55% tannin O8 Neatsfoot, sulphonated, 75°% 18-18 
Hemlock Extract, 25% tannin, tk. cars Olive, denatured, dra. gal 2.20 
f.o b. works 0625 Waterless Moellon 14-14! 
bbis. c.l 06% Artificial Moellon, 25% moisture . 13 
Oak bark extract, 25% tannin, Ib Chamois Moellon, 25% moisture 11-.12 
bbis. 6%4-6%, tks. . 06% Common degras 12-.13 
Quebracho Extract: Neutral degras 25-. 26 
Solid, ord., basis 63% tannin, ¢.1. .11 31/64 Sulphonated Tallow, 75% 13 
Solid clar., basis 64% tannin, c.1 12 3/16 Sulphonated Tallow, 50% 10 
Wattle extract, solid, ¢.1., East African Sponging compound 13-.14 
60% tannin Split Oi 11-.12 
Wattle extract, solid, ¢.1., South African Sulphonated sperm, 25% moisture 16% 
60% tannin Petroleum Oils, 200 seconds vise., tks, 
Powdered super spruce, bags, .... 14% 
65%; . O05 Petroleum Oils, 150 seconds vise., tks 
fob 13% 
bruce extract, tks., £.0.b. whe 1% Petroleum Oils, 100 seconds vise, tks 
Myrobalan extract, solid, 55% tannin . .07% 12% 
Myrobalan extract, powdered, 60% tan- - 
nin . ‘Imported Extracts are plus duty 
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SOLE LAYING PRESSES 
* SOLE ATTACHING PRESSES 
* SOLE ROUGHERS 
* SHOCK FREE CLICKERS 


* SOLING and SPECIAL 
PURPOSE CEMENTS 


Lamatie equipment is soundly designed and tho- 
roughly performance tested. It is dependable in pro- 
duction and profitable in operation . .. backed by 25 
years of progress in cements and cementing equipment. 


SOLD OUTRIGHT BY 


 LAMAC PROCESS CO. 


ERIE, PENNSYLVANIA 
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Well, what do you know, your feet 
are not flat—because your shoes 
are made with leather for fit and 
comfort and better leather is made 
with tannery oils from Salem Oil & 
Grease Company. 


5-GAiLON 
SQUARE CAN 


1901 


DRUM.TYPE CAN 


STERN CAN COMPANY, INC. 
71 LOCUST STREET, BOSTON 25, MASS, 


TABER 
TANNERY 
PUMP S&S 


. ++ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥: 


HIDES AND SKINS MARKET REPORT 


Hide Price Advances Fail 
To Discourage Active Trading 


Better Tone in Big Packers Has Strengthening 
Effect Upon Majority of Selections 


Big Packer hides strong. One 
big packer sold 4,000 Feb. forward 
branded steers at 10c for Albert Lea 
butts and 9'%4c for Albert Lea and 
Omaha Colorado steers. These prices 
same as realized by other packers 
for better quality straight April hides 
while prior April productions had 
been sold at a half cent less. 

Later, buyers bid up a half cent 
for Chicago branded steers or 101% 
for butts and 10c for Colorados. 
Dealers and traders showed the most 
interest at the advances with their 
activity governed to some extent by 
the trend of hide futures. 

Tanners still not enthusiastic about 
reaching for hides but some 
wanted a steady flow of raw material 
to maintain their soaking schedules. 
As a result, there was some tanner 
participation in subsequent trading 
Tuesday when three big packers sold 
close to 45,000 hides at half cent ad- 


vances for light native cows, light 
and extreme light native steers, heavy 
native steers and heavy native cows. 

Biggest movement in light cow 
selection, about 12,000 selling from 
river points at 14%4c, Northerns had 
some call from picked points at 15c. 
Heavy native cows moved at 12c for 
rivers and 12'%4c for Chicago and St. 
Paul productions. Heavy native 
steers also moved in good volume at 
Ile for river points and 11%ec for 
St. Paul. Chicago light native steers 
brought 144%c while Omaha produc- 
tion moved at 14c. A car of Kansas 
City extreme light native steers 
brought 161 and northern low grub 
points were wanted at 17c. 


Independents join parade, One 
Chicago independent packer started 
off trading this week by selling 800 
branded steers at 10c for butts and 
for Colorados, 

One of the lowa packers sold 1,500 


HIDE FUTURES 


Close 
April 22 

15.61B 

16.25B 


July 

October 
January 16.75T 
April 17.00B 
July 17.25B 
October 17.35N 


Total Sales: 


Close 
April 15 
15,.15B 
15.75B 


High Low Net 
for Week for Week Change 
15.87 15.36 +46 
16.50 16.10 +50 
16.15B 16.90 16.28 +60 
16.49B 16.91 16.61 +51 
16.62B +63 
16.72N +63 

216 Lots 


HIDE AND SKIN 


Present 


Heavy native steers 11 -11% 
Light native steers 14-14% 
Ex. light native steers 1612-17 
Heavy native cows 12-12% 
Light native cows 

Heavy Texas steers 

Butt branded steers 

Light Texas steers 

Ex. light Texas steers 

Colorado steers 

Branded cows 

Native Bulls 

Branded Bulls 

Packer calfskins 3714-422 
Packer kipskins 25 +26 


QUOTATIONS 


Week Ago Month Ago 
10'%-11 10'%-11 1414-15 
13 -14 14-1414 174,-18 
16 16 -16'% 21 
11'%-12 11'4%-12 16 -17 
14-14% 14 -14% 19 -19% 
10 131, 
10 9% 13 
12 12 16 
13% 13% 19 
9 12% 
11 -11% 10'4-11 15 -15% 
10', 11 12. -12% 
9', 10 11-11% 
3744-422 45 -50 
26 -26'% 31 


Year Ago 


NOTE Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955, 
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April heavy native steers at Ile. 
New York packers obtained advances, 
one seller moving about 2,700 hides 
of April takeoff at 12c for native 
steers, LOMoc for butts and 10c¢ for 
Colorados. 

Another eastern packer sold 900 
New England April light cows at 
and 500° Brooklyn heavy 
native steers at 12c. These prices 
were all a half cent above previous 
levels. 


Small Packers firm. Advances 
in the big packer market caused many 
sellers of small packer hides to try 
for higher prices. 

Tanners showed renewed interest 
this week and some purchases of 
regular 50-52 |b. avg. midwestern 
small packer allweights made at 
10!4c while other productions of 
better quality and with lower freight 
costs brought a half cent more or 
Ile selected fob. shipping points. 
Later, some back salting Feb.-March 
53 lb. avg. hides also sold at LOMc 
selected fob. while a car of current 
production 55 |b. avg. hides moved 
at 19e flat fob. 

Southwestern light hides such as 
Texas 40-42 |b. avg. small packers 
which had been bringing 12'5c flat 
fob. shipping points moved up on 
sales at 13c. Meanwhile, heavier 
midwestern hides averaging around 
60 Ibs. or shade more had some call 
up to Qloec selected fob. and some 
business passing in such productions 
was done partly for export it was 
said. 

West coast 65 and up heavy small 
packers averaging 70-72 lbs. sold at 
6-614c while 62-65 |b. avg. held at 
Te flat fob. Last reported sales of 
west coast small packer cows at 8e 
flat fob. 


Country hides strengthen. 


Mixed 50 |b. average allweights in- 
cluding renderers sold at 8c and later 


at Sloe flat trimmed fob. shipping 
points. Locker-butcher hides, free of 
renderers, averaging 50-52 lbs. were 
moved at 8! 5c, 884¢ and later 9c was 
paid for a car, flat trimmed fob. 

In carload lots glue hides ranged 
6'5-7e and country bulls at 


fob, 


Calf and kip mixed. Last im- 
portant trading involved St. Paul 
heavy at 42!4c; Wisconsin allweights 
at 40c and St. Louis allweights at 

Foreign interest for kip and over 
weights and packers found demand 
active enough to absorb most avail- 
able supplies. Sales at 26c for 3,000 
Chicago-St. Paul kip while 25e real- 
ized on 1,000 St. Paul overweights. 
One big packer sold 2,000 kip and 
600 overweights of March takeoff, 
all at 25c. Some business at 25e¢ for 
about 2,000 St. Louis kip while 23¢ 
was paid for 2,000 Ft. Worth over- 
weights. 

Packer slunks nominal at $1.85 for 
regulars and 85e for large hairless. 
Carload lots of small packer allweight 
calf had some call at 28e while sellers 
try for 30c. Small packer kip ranged 
16-18e. 

Country calf received some inquiry 
in the range of 20-22¢ and kip moved 
at 12-13c, the outside figure paid for 
export. 

Horsehides improved. Some 
business in good trimmed northern 
slaughterer horse hides at $9.50 and 
in untrimmed lots at $10.50 fob. 
shipping points. However, very best 
productions being held at a_half- 
dollar more. 

Buyers still quite choosey over 
what they purchase and hides from 
less desirable sections with higher 
freight and those of poorer quality 
bought only at discounts. 

Cut stock fully steady at $6.25- 
6.50 for good northern fronts while 
22” and up butts have had some call 


in the range of $3.75-4.00. In one 
quarter some very good butts brought 


Sheep pelts steady. Big packer 
midwestern shearlings at unchanged 
prices ranging $1.65-1.75 for No. Is 
while $1.25 realized for No, 2s and 
We paid for No. 3s. Clips, last con- 
firmed sold at $2.50 in the midwest, 
now held up to $2.75. 
slaughtering of genuine 
spring lambs in California and some 
of the pelts sold in a range of $2.50- 
3.00 while April wool pelts sold in 
a range of $5.00-5.10 by large mid- 
western independent packers, pet 
liveweight basis. 


Some 


Occasional sales of full wool dry 
pelts and market is considered firm 
at 27-28c. Pickled skins eased a trifle, 
mixed sheep and lambs selling down 
to $9.50 per dozen, 25¢ under the 
previous level. 


Dry Sheepskins lag. In general, 
very few sales confirmed as most 
buyers continue to report difliculty in 
meeting asking prices. Some Brazil 
“regular” cabrettas sold to U. 5. 
buyers at $12.25 fob., said below 
what shippers had recently realized 
in Europe. Although, European 
buyers have been paying higher 
prices. 

Specials moving in a limited way 
as only moderately small lots selling 
at $15,.50-15.75 fob.. depending upon 
make-up of the lots and average 
weights, Other varieties of hair 
sheep continue nominal, 

Wool sheep markets continue slow, 
Due to the Easter holidays, only 
auction in Australia was at Mel- 
bourne, where ordinary types were 
par to one penny lower while others 
were irregular without much change. 

South American markets un 
changed. Latest advices that sellers 
moving skins freely to Europe at 
prices considerably over the ideas 


LEATHER 


YESTERDAY — TODAY — 
ALWAYS 


COMPOUNDS »*> LIQUID EXTRACTS 


AMERICAN EXTRACT CO. 
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of buyers here, Offerings on that ac- 
coum are negligible. 


Pickled skins mixed. Sellers 
have been moving “off color” Iranian 
pickled skeepskins at from $8.00- 
11.50 per dozen, depending upon lots 
involved, Good quality skins, 50/50 
selection, good weights, salable at 
$13-13.50. 

New Zealand market rather quiet 
this past week, Some date sales in- 
volved “Waitara” lambs at 80 shil- 
lings, “Picton” at 65 shillings, 
“Kaiti” at 63 shillings, “Islington” 
at 76 shillings, “CFM” and “Wallace- 
town” at 86 shillings. Europe has 
been getting most of the New Zea- 
land sheep. 

Domestic market easier with late 
sales sheep and lambs at $9.50. 


Reptiles holding, India market 
generally slow although a little in- 
terest developing in wet salted Agra 
hack cut lizards but due to price 
differences, few sales noted, 

Shippers report sales to Europe of 
belly cuts at much higher levels than 
what buyers here indicate for the 
hack cuts. Some late offers at 22c 
for 9 inches up, averaging 10 inches 
and 32c for 10 inches up, averaging 
11 inches, 80/20 selections, with best 
bids at 2c less. 


Back cut Bengal lizards could be 
sold here at a price but as Europe 
paying higher levels, relatively no 
offerings coming in. No call for 
whips with offerings of Madras bark 
tanned whips, 4 inches up, averaging 
4, inches, 70/30 selection, at 33c 
and Calcutta bark tanned whips, 4 
inches up, averaging 41% inches, 60/ 
MO selection, at 25c. Some interest 
in alligators but shippers refusing 
bids, claiming better prices realized 
in Europe. 


Deerskins spasmodic, Reports 
from Siam that available supplies 
limited and generally being taken by 
Japan. 

New Zealands firmly held. Brazil 
“jacks” held at 54-55e fob., basis 
importers. Most buyers ideas are 
not over 58c, basis manufacturers 
with some obtained at that, although 
generally recent sales at 52-53c fob., 
basis importers. 


Pigskins unsteady. While Ful- 
ton County demand limited, offerings 
from primary markets continue small. 

Market in Europe somewhat easier 
as sellers claim recent offerings not 
accepted. France and Germany 
bought some additional lots of Para 
grey pecearies at $1.90-1.95 c&f. 
Europe. 
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BETTER LEATHERS 
y MORE ECONOMICALLY 


EXTRACTS 


PANCREATIC BATES ® FILLERS 
SOLE LEATHER FINISHES 
TANNER'S SUGAR e TANNER’S LIME 


CHEMICALS 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L. H. LINCOLN & SON, INC. 


PENNA. 
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No change in wet salted capivaris 
or dry Chaco carpinchos. Shippers 
firm while buyers here showing little 
interest or else name ideas below 
asking prices. Some late reports 
that demand continues for grey pec- 
caries with some Paras selling at 
$1.80 c&f., basis manufacturers and 
Jerua greys at $2.05 c&f. Occasion- 
ally a lot of blacks will sell. 


Goatskins find more interest. 
Actual sales still hard to find. Group 
4 Amritsars still wanted around 
$9.00-$9.25 per dozen, c&f. but sell- 
ers ask $9.50 and up. European and 
Russian buyers active here. Madras 
Deccans sold recently at $9.75 for 
90/10, 180/190 Ibs., spot. Southern 
Indias held at $9.25 for standard 
shippers. 

Samarangs, 37 kilos, hold steady at 
$12.25 while 42 kilo skins bring 
$13.50. Genuine 40/50/10, 115 Ib. 
Baties last sold at $11.00 but price 
resistance reported. Batie types at 
$9.50 but same situation as genu- 
ine. Berberahs brought $8.00 for 
30/40/30, 105 Ibs. 

Africans steady. Red Kanos goat- 
skins brought 97c per Ib. basis 
primes. White-haired skins at 90-91e 
and Sakota reds at $1.16. West 
Province medium Capes brought 
around 50c. Brazil market steady 
at 85-87c, 

@ 


Offer New Styles 


Camille Designs, Inc., of St. Louis, 
has begun production of a women’s 
outside wedge comfort pump with 
2/8 foam rubber insole and built-in 
arch support, according to Johnnie 
Walsh, president and well-known de- 
signer. 

The shoe carries an open toe, 12/8 
heel, is made of soft glove-type calf- 
skin in and out with no seam at 
either toe or heel. Style note is 
perfed sabot strap and adjustable 
sling back. 


Camille is also introducing a sad- 
dle oxford said to weigh half as much 
as conventionally made saddles. 
These are of cement construction, but 
have no steel shank or box toe. Toe 
firming is done via a liquid plastic 
treatment. The oxfords are made of 
white glove kid uppers with simulated 
crepe rubber soles to match grey, tan 
or blue saddles. 

New lightweight cement flats have 
no counters, no box toes or steel 
shanks, carry thin sole and 2/8 heel. 
Uppers are glove kid, folded top line, 
chamois lined, trimmed with tassels 
or bells on vamp overlays and back 
stays. All are hand lasted. 
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A "STIXTITE” 
PIPED SHOE 
IS A SMARTLY 
PIPED SHOE 


STIXTITE PIPING . . . outstandingly smart, supremely practical. 
Eliminates time consuming and costly factory operations. You actually save money 
and get better shoes. 


Why don’t you join the parade of unusually successful shoe manufacturers who right 
now are using STIXTITE PIPING to help them sell more shoes. Write today 
for a working sample and rest assured that no matter where you are you'll get the best 
of service. 


We also manufacture 
PLATFORM AND INNERSOLE BINDINGS-LEATHER & IMITATION 
TOP BINDINGS AND FACINGS FOLDED AND PLAIN STRIPPING 


UNITED STAY CO., ive. 


222 THIRD STREET, CAMBRIDGE, MASs. 


0. B. Dahm— 
162 Locust St., 
St. Louis 3, Mo. 
Arthur K. Meyer Co.— 
1206 So. Maple Ave.. 
Los Angeles 15, Calif. 
Wm. B. Heald & Co.— 
49 W. Kandolph st., 
Chicago 6, I. 
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AGENTS 


John G. Traver & Co— Carl Glesenberg — MeDowell & Linecotn, Ltd, 
141 No. tth St, 408 Kast Third 14274 St. Lawrence Bivd., 
Vhila. 6, Pa, Cincinnati, Ohio Montreal, Quebec, Can- 

ada—77 Ontario St., So 

Kobert Sanders, Ine— Kdward O'Brien ne. 
69 Gold St., New York 38 ©. Box 505 
N. Y. Moravia, N. ¥. Quebec, Quebec, Canada, 


Julius M. Wallheimer— P. 0. Box 741, Port Blizabeth, So. Africa 
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NEEDED: STYLING EYES FRONT 


You Can't Look Backward 
And Style For Tomorrow 


We're Styling Our Lines Too Far In Advance — 
And Thereby Losing Touch With Consumer Wants 


By SYLVIE HAMILTON 


Is the shoe manufacturer and re- 
tailer failing to keep pace with styl- 
ing needs and with important changes 
in consumer buying patterns? 

Are we styling our lines so far in 
advance that many of our shoes are 
out of tune with the volatile consumer 
markets and fashion picture? 

To say simply that this is a highly 
provocative article is to do it an in- 
justice. It is a vibrant, fresh tone of 
thinking delivered in unmincing, hard- 
hitting terms. But it strikes a target 
vital to every branch of shoe business. 
a your hat because it's a rugged 
ride. 


Picture this little creature: bulky 
torso, pudgy legs bent under its 
weight, periscope neck, Oh yes, it 
has a head too. But, alas, it’s screwed 
on backwards, 

Our little animal is destined for- 
ever to see where he’s been. Where 
he’s going is a perpetual surprise. 
He deals in “has beens.” And this 
has been his state for so long that 
he believes it is the only and the best. 
He lives in the “best of all possible 
worlds,” 

Well, perhaps he does, and then 
again, perhaps he doesn’t. But what 
does this mythical little monster 
mean to you in all branches of the 


Shoe business is retreating from its 
customers. . . . 


40 


shoe industry? Let me admit that 
this comic animal was a device to 
introduce my rather cantankerous 
purpose with a deceptively light 
touch. Little monsters like these are 
amusing when confined to the realm 
of myth. But myths are notoriously 
likely to wind up with a touch of a 
moral, and if | were to moralize and 
say that my monster was just a pro- 
totype for certain of your own limi- 
tations, Ill bet you’d be outraged. 

I'll say it, anyway, and carry it 
further. Let me ask, “how many of 
you back into the future with your 
sights trained on the past?” Many, 
| would warrant, although you might 
protest my assertion loudly. Well, 
it’s a fine way to travel if you have 
a guarantee that you’re not going to 
bump into any hard, immovable ob- 
jects, 

Have you as a manufacturer, and 
your salesmen, encountered unusu- 
ally strong resistance from your re- 
tailers? Or, if you’re a retailer, have 
you found a similar obstinacy on the 
consumer level? If you have bumped 
into this resistance (and it’s a mighty 
hard, mighty immovable object at 
that), then | would hazard a guess 
that you’ve probably backed into it. 


Your approach may be at fault. 
I would suggest that your sights are 
focused back into your own idealized 
past — “those good old days” — and 
not on the facts of our present and 
future market structure. Such a reli- 
ance on old modes of behavior may 
be just right in a society of ancestor 
worshipers, but for the here and now, 
it’s not only mildly dangerous, it’s 
terrifically costly. 

Is the essential pattern really one 
of reliance on old successes, rather 
than a creative attempt to come up 
with the new and the exciting? | 
would say, emphatically, yes. The 
contemporary pattern of operation 
makes no other course possible. 

When a manufacturer thinks that 
his line must be complete a year in 
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advance of actual consumer sales or 
buying season, he is placing a great 
burden on his own capacity to feel 
out the coming trends for the season 
toward which he is working. He is 
in effect literally retreating from his 
customer. He is so removed from 
the temper of that coming season, 
that he finds himself hard put to be- 
lieve the stylist whose job it is to 
prophesy. 

The news a designer or stylist or 
fashion coordinator imparts, is pro- 
jected too far ahead in time. It seems 
too vague, too unknown to be ac- 
ceptable. He tends, therefore, to do 
a complete about-face in his search 
for inspiration and holds tight to the 
old successes, not recognizing that 
they are very much the worse for 
wear, 


If one investigates the structure 
of the society that eventually con- 
sumes what you produce, one may 
conclude that retrogression and _at- 
tachment to old values make the 
worst business sense possible. It’s 
just plain “no-sense” to ignore the 
fact that American society is the most 
mobile and rapidly changing the 
world has seen. It’s just fleeing from 
reality to ignore the difficulty of 
catering to fickle buying tastes by 
acting as if they don’t exist. To 
make your operations more difficult 
and cumbersome than they need to 
be, is self-defeating. 

One of the most striking fallacies 
in manufacturers’ thinking that I 
have stressed is the growing tendency 
to work further and further in ad- 
vance of any given season. This re- 
sults in a loss of necessary contact 
with the consumer and an inability 
to sense what his needs will be at 
the given time. 

What underlies this trend that 
widens the gap between the consum- 
ers’ needs and the manufacturers’ 
role in filling them? It would be 
silly, of course, to ignore the lessons 


Too-early styling loses contact with 
customer warts... . 
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Why declare open and closed season 
on ideas? ... 


of the past. The passing on of the 
fruits of experience is the basis of 
civilization. However, conditions do 
change and methods must change to 
meet them. I sense that today’s op- 
erations in our industry are an in- 
flated and worshipful version of 
methods that applied fifty years ago 
when industry was delighted with 
that massive tinkertoy, “mass pro- 
duction.” 

Assuredly, this technique has been 
the great contribution of the Ameri- 
can system to progress. However, by 
its nature, it opposes mobility and 
the capacity to act in a rapid-fire, 
decisive manner. It involves plan- 
ning greatly in advance of the selling 
season because of the heaviness of 
the structure that must move with 
the slightest decision. If a creative 
idea comes too early or too late, it 
is ejected as undigestible matter. I’m 
not even suggesting that we in the 
shoe industry have come to such a 
state of rigor mortis. I simply feel 
‘that taking the modern customer into 
consideration, the system, operating 
even at its greatest degree of effi- 
ciency, has extreme disadvantages. 


Our customers seem more and 
more to insist on titilation and satis- 
faction of their fancies and their 
taste for the unusual. Fresh ideas are 
admittedly hard to come up with. 
But why make it any harder than 
need be? Why declare open and 
closed season for ideas? (Where, 
for example, were the shoes that 
should have capitalized on the furor 
for khaki in the women’s sportswear 
departments ? ) 

As a designer and stylist, | must 
never restrict my thinking and 
searching for exciting new items to 
a season for imagination and suspen- 
sion of imagination. New ideas must 
become realities as fast as they are 
accepted as usable and promotable. 
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It is mighty frustrating to have my 
little foundlings freeze in the cold 
because there’s nobody to “adopt” 
them. You'd never guess how many 
infant ideas with great prospects have 
died aborning because of the unsuc- 
cessful search for a foster parent. 


The retailer is too often the 
resistor and hence the resisted. He 
resists a new idea when offered by 
a manufacturer, and will not even 
huy a token order to test the reason- 
ing behind the idea. He is mistrust- 


ful of the unknown. He prefers to 
wait until someone else introduces it 
and sells it. This of course usually 
makes him a charter member of the 
“too little and too late” club. Cus- 
tomers have a habit of wanting what 
they want when they want it. 

Two weeks ago I visited a large 
manufacturer of flats in Boston. 
They had been wonderfully receptive 
to my suggestions several months be- 
fore when they were planning the 
spring and summer line. They had 
adopted and shown the two pastels | 
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Wedgie Heels 


the largest 
manufacturer 
of quality 
wedgie heels 


in the world 


C. D. Kepner Leather Co., Boston, Mass. 
L. Chase Kepner, Lanenster, Pa. 

Liebman & Cumming, Los Angeles, Calif. 
Liebman & Cumming, San Francisco, Calif. 


Best WHITE ELK 
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AMDUR LEATHER CO., INC. 
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7 SPRUCE ST., NEW YORK, N. Y. 
129 SOUTH ST., BOSTON, MASS. 


TANNERIES — Peabody & Woburn, Mass. 
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Allen Leather Co., St. Louis, Mo. 
W. Grafe, Cincinnati, Ohio 
Chicago Tanning Co., Chicago, Ui. 
dohn G. Mahier Co., Dallas, Texas 


Thomas F. Dorrity, Rochester, N. Y. 
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said would be important after white, 
for their types of shoes. Namely, 
first pink, then parakeet. On my re- 
turn visit, they told me | had been 
so right about white and pink but 
all their buyers somehow eel lo 
buy the parakeet. Well, it was with 
somewhat mixed emotions that | 
read in the next day’s Women’s Wear 
Daily that parakeet or turquoise, was 
the number one pastel after pink in 
all sportswear lines sold across the 
country, Surely, therefore, a fair 
number of turquoise shoes would be 
sold if customers could find them 
this month in the stores. 


SOLE 


es? 1927 


SPRAYS, DRESSINGS ano 


This occupational rigidity of 
mind, the fixed periods for adoption 
of lines (after which nothing hap- 
pens), has its repercussions every- 
where. The retailer thinks in terms 
of having his spring lines purchased 
by October or November for delivery 
as early as December in certain re- 
gions. 

Last week a division manager of 
a well-known branded line told me 
he will sell his next spring’s shoes in 
August. This is, of course, a line 
which leans heavily to staple types, 
and yet has been making a strong 
bid for fashion business. I will be 


Serving the Shoe and Leather industry 
with high-grade chemicals and supplies 
for more than a quarter of a century... 


SOLE SOFTENERS 
WATERPROOFING 
INNERSOLE STIFFENERS 
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FINISHES 


CLEANERS OF ALL TYPES 


REPAIRERS AND CRAYONS 


manvutocturers of well-known GOLD & SILVER Repairers 


send for complete information on master-made chemicals 
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interested in checking with him after 
his selling period, | would like to 
know how the fashion shoes in his 
line stacked up in pairage against 
last season. My guess is that he will 
sell less in this group. 

That the retailer is beginning to 
rebel against the rigidity that results 
from too early fashion planning 
which ends in retreating to the old 
fashion, is clear. Many manufac- 
turers are complaining that retailers 
are no longer buying “lines.” They 
now search for “items,” leaving more 
and more leeway in their purchases 
for the exciting “idea” shoe. This is 
siphoning money off the old stand- 
bys. The retailer is closer to the 
consumer, and when he behaves in 
this fashion, it suggests that he is 
catching on. It suggests that he is 
breaking away from the “en masse” 
approach to his business and is pay- 
ing more attention to indications of 
taste, if and when they arise. 


Perhaps the most fertile source 
of “items” is the supplier—the tan- 
ner or the dealer in fabrics. He, too, 
is incapacitated by present working 
procedures. Working under pressure, 
he is forced to present a line by a 
fixed deadline. At the time of pres- 
entation, he has absolutely no indi- 
cation of the reactions he may ex- 
pect. Therefore he must work under 
the assumption that everything in his 
line must be available for sampling 
within a few days after its presenta- 
tion, 

To demand that he invest in an 
inventory of untried materials is not 
demanding an unreasonable _ risk. 
But what happens after he breaks his 
back to deliver single skins, quarter 
yard cuts, or millions of swatches? 
Now he must sit out that gruelling 
period between sampling and produc- 
tion—many long months, with no re- 


Some retailers belong to the ‘'too- 
little-too-late" club... . 
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turn on his investment, and without 
even knowing whether there will be 
one. Suddenly, he must be prepared 
to deliver faster than the speed of 
light, and now, in quantity. Ignoring 
his plight for the moment, such a 
dilemma would serve to reflect on 
the strange procedures of the indus- 
try in general. 

Yes, | know as well as any of you 
that you can’t make shoes like cup- 
cakes. You can’t put them in the 
oven and bake them. I also know 
that you can’t wish away the prob- 
lem of lagging sales by burying your 
head in the sand or pointing to some 
small speck way out yonder as the 
cause of your troubles. You've got 
to start looking for causes at home. 
You've got to drag out into the light 
certain of the old cliches to see 
whether they indicate ways of think- 
ing and behaving that are completely 
out of date. 

For example, how frequent is the 
expression, “Our spring line has been 
adopted”: or, “Our fall line,” ete. 
Isn’t such a statement an admission 
that activity after the deadline would 
be simply waste motion because your 
reflexes are actually too sluggish to 
bring results in time for the given 
selling period? I feel that all of us 
in the shoe industry have got to de- 
velop the ability to respond with 
alacrity to our consumers challenges. 
In other words, deadlines be damned. 
Why allow deadlines to kill golden 


opportunities 7 


Even the concept of “The Line” 
itself seems suspect to me. It gains 
meaning only in so far as we can 
make every shoe in it mean some- 
thing in either a functional or a fan- 
ciful sense. 


The shoe manufacturer and_ the 
shoe retailer have to maintain con- 
tact with needs, but they also have 


have the imagination to supply 


"Item" buying is replacing buying 
by lines. ... 
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the exciting and the new. Not only 
must they respond, they must be able 
to take the initiative and make it felt. 
They must utilize fully the talents of 
those who serve as liaison on all 
levels: manufacturer, retailer, con- 
sumer. They must become promotion- 
oriented in a way that cuts across 
the traditional divisions and bars to 
the interchange of information. Since 
the retailer is better situated than the 
manufacturer to sense his customer's 
needs, he must make his voice heard. 


The industry, as a whole must ree- 
ognize that it isn’t sufficient unto 
itself. The advice of experts is often 
available for the asking. These ex- 
perts can tell you who your customer 
is and what he wants from you, But 
most of all, you must be modern to 
the point of recognizing change and 
changing with it. Assuredly, to stand 
still is to go backward. There is a 
“sweet tranquility” in the status quo. 
But to languish in it is to “go for- 
ward into yesterday.” 
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1) ''Stilleto” heel with fine, slender 
lines for the dressy shoe by Service 
Wood Heel Company. 


2) Deeply ribbed faille hee! cover- 
ing shot with lurex by United Heel 


3) Black cuban heel trimmed with 
te flower pattern by United Heel 

rp. 

4) For casual wear, the ‘Peg’ 
hee! by Service Wood Heel Com- 
pany. 
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5, 6, 7) Heels styled both for 
fashion and walking comfort by Uni- 
versal Heel Company, Inc. 


8-12 by United Heel Corp: 
8) Alligator grained mid-heel. 


9) Gold sequinettes highlight this 
tapered heel. 


10) Colorful striped denim heel 
covering for resort lines. 
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i!) Asymmetrical stitching  pro- 
vides the decor for this mid-heel. 


12) Example of brightly colored 
leather heel covering — particularly 
good with uppers in contrasting 
shade. 


13-16 Atlantic Heel Company pre- 
sents new trends in shaped ''flattie’’ 
heels. 


17-20 Universal Heel 


latest heel heights and shapes for 


Fall. 


April 24, 1954 


a 6 | 
. 
10 it 12 
. + 
| 
16 
= 


Fall Vamp Decor Subtly Lururious 


A-G by Faybert Manufacturing Company H) Colonial leather buckle permanently attached to the 


vamp over a cutout, fastened with either little metal frogs 
or buttons. Charles M. Blankman Company. 


B) Sprinkle of tiny white beads interspersed with larger I-M by Philip Lorman 
nailheads in contrasting color. I) Three big jewels outlined with colored rhinestones 
spark this vamp. 


A) Offsided silver flower studded with pearls and rhine- 


stones. 


C) Three large oval rhinestones outlined by white beads. 
J) Brown suede vamp embroidered in bullion with cut 


D) Vertical lines of silver nailheads add effectiveness to 
stones and extra size beads to form a double leaf desigr 


row of pretty hearts strung across this vamp. : ; 
; ; ; K) Triple crests embroidered in red and blue with gold 
E) Loops of silver thread and a sprinkle of rhinestones on bullion stitching 

this dainty vamp treetment. ; L) Metallic thread creates a sun ray bullion hand em 
F) Moonstones and silver nailheads for a pretty color go- _ broidered effect. 

together. M) For dress-up occasions—a vamp with 

G) Black felt circlets trimmed with gold nailheads. Mother-of-Pear! treatment. 
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SURFACE APPEAL 


Texture Interest Holds Spotlight 
In Fall Volume Shoe Leathers 


Theme Of "Depth And Dimension" Follows Through 
On Leathers For Women's, Men's and Juvenile Shoes 


The big trend in leathers for fall 
1954 can be summed up in one word; 
Texture. And this “texture” is di- 
vided into two categories — those 
leathers with actual depth and dimen- 
sion in surface, and those leathers 
with smooth surface yet with “look” 
of depth and dimension, or “texture.” 


In women’s footwear the ani- 
lines, metallics and new lustre finish 
leathers illustrate depth and dimen- 
sion, with color highlights and “look 
into” qualities, Aniline finish leath- 
ers are featured in growing number 
of shoes, The wide variety of leathers 
now seen with aniline finishes include 
side leathers, printed grains, glove 
leathers, in addition to calf and kid 
in smooth and grained surfaces. 

Consumer acceptance of these ani- 
lines is still in growing stage, accord- 
ing to recent reports. Increased de- 
mand is indicated in most areas, al- 
though some retailers indicate that a 
consumer education job is still needed 


to acquaint the customer with char- 
acteristic features of anilines. 


Lustre or pearlized finishes are 
featured widely by majority of top 
fashion houses, used in all-over treat- 
ments and as trim. This finish is ap- 
plied to calf, kid, reptiles and also 
side leathers. In volume lines lustre 
leathers are used most often as trim, 
although a number of open type 
shoes are done entirely in these leath- 
ers. Fashion authorities reveal that 
lustre leathers are particularly sig- 
nificant this season since they coor- 
dinate beautifully with the frosted 
overtones in many new fall apparel 
fabrics. Also, they say there is spe- 
cial need for leathers with new sur- 
face appeal since women’s shoes are 
more simple in line which brings 
leather to the fore. 

Metallic finish leathers — reptiles, 
kid, calf, side—are another example 
of the depth and dimension influence, 
used both as trim and in all-over 
patterns. Favored mainly in dressy 


after-five styles or at-home types, 
these metallics are expected to be 
good for early fall selling and also 
for holiday and resort wear. 


Suede leathers, also a part of 
this “texture” trend, seem to be com- 
ing into more prominence after some- 
what of a setback last fall due to big 
popularity of anilines and smooth 
surface leathers. Stylists regard 
dressy elegance of suede as fashion- 
ably appropriate with new luxurious 
apparel fabrics introduced for the 
coming season. Favored more in 
dressy footwear styles are open san- 
dals, slings and pumps with feminine 
detailing and decor. 

The sculptured surface qualities of 
reptiles, printed grains, pigskin, os- 
trich and other soft grained leathers, 
seen repeatedly in new lines, give 
further impetus to this trend. 


In men’s footwear, “texture” is 
number one style note in fall leathers. 
Soft grains, shrunken grains, llama 
types, shag bucks, pigskin seal, rep- 
tiles, brushed leathers and printed 
grains appear in widest variety of 
footwear styles seen in many a year. 
The big increase in the number of 
casual patterns is mainly responsible 
for this, plus the fact that fall ap- 
parel fabrics are mostly conservative, 
which calls for footwear with new 
surface appeal. 

While casuals stress soft grain 
leathers, dress shoes make more use 
of aniline finish leathers with smooth 


1) American Hide & Leather Company's "Willow''—a 
soft grained calf leather. 2) "Whippet Pac," a popular 
grained leather by Northwestern Leather Company. 3) A. 
C. Lawrence Leather Company's “Braemore''—a grained 
leather with full aniline finish. 4) Rodeo," an embossed 
side leather particularly good for children's shoes and boots 
by Leonard Freedman & Sons. 5) Beaver grain side leather 
by R. Neumann & Company. 6) Sueded pigskin by Dreher 
Leather Manufacturing Corp. 7) Light and supple ostrich 
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by Dreher Leather Manufacturing Corp. 8) ‘Pinto Pony,” 
an embossed side leather by Leonard Freedman & Sons. 
9) "'Velluto,"" a shrunken grain calf with dull mat finish by 
Davis Leather Company, Canada. 10) Davis Leather Com- 
pany's shrunken grain calf with gloss finish. ge "Tartan 
Pac," a scotch grain by Northwestern Leather Company. 
12) Color and texture are highlighted in this charcoal gray 
igskin by John R. Evans & Company. 13) Embossed 
erringbone weave by Leonard Freedman & Sons. 14) Fall's 
ever-popular alligator by R. Neumann & Company. 
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surface and mellow depth qualities. 
Cordovan leather also fits into this 
big trend toward depth and dimen- 
sion with its varying color highlights. 


The wide range of casual shoe 
patterns exhibited in new fall lines 
also stress soft glove leathers. Manu- 
facturers feel that the growing trend 
toward “casualness” in apparel calls 
for not only a “casual” look in foot- 
wear styling, but also an easy, soft, 
casual feel in leathers for shoes in 
this category. Shag bucks, glove 
leathers, and brushed leathers are 
highlighted in chukka or desert boot 
types, usually with simple pattern 
lines so that leather is the focal in- 
terest. Soft grains and glove leathers 
are favored in low-topline patterns 
and also in many slip-on types with 
or without goring adjustment. 

Conventional oxford styles make 
use of both grained leathers and pol- 
ished smooth surface leathers. Grains 
are expected to be in much greater 
demand than in several seasons past, 
in a complete color range including 
pale tans, medium browns and newly 
important in black, both in dull mat 
finish and high gloss. Aniline finish 
grains, new in many lines this season, 
give further texture interest and color 
variation, 


In juvenile footwear texture and 
surface interest also apparent. Little 
girls’ styles make much use of suedes, 
brushed shag types, glistening patent 
in black and metallic colors like gun- 
metal, bronze, copper, etc., reptiles, 
glove types, and novelty leathers in 
addition to polished calf, kid and side 
leathers, 

Suede leathers are becoming in- 
creasingly popular in dressy footwear 
styles, according to juvenile manu- 
facturers’ reports, and also are gain- 
ing interest in saddle oxford styles 
in new colors, such as navy, red, nat- 
ural, with matching calf, side or rep- 
tile print saddle and matching sole 
color. Gunmetal, bronze, and copper 
also are reported as becoming promi- 
nent fashion contenders in dressy 
style picture rivaling black patent. 

Fall footwear for young boys gets 
a boost this season with introduction 
of more novelty leathers, in addition 
to popular shag bucks, soft grains, 
etc., inspired by men’s fashion trends. 
Particularly interesting novelties in- 
clude herringbone weave _ prints, 


simulated pinto-pony skin, and em- 
bossed cowboy print, to mention 
only a few among the many em- 
bossed or printed leathers used as 
plugs in moc-toe patterns and in all- 
over styles, 


April 24, 1954 


FALL FABRICS REPORT 


More-Than-Usual Fabric Shoes 
Seen For Fall Volume Picture 


Retailers Are Reported Expressing Desire For New 
Fabric Footwear — Particularly In Dressy Patterns 


Although past fall seasons have 
never compared with summer, in the 
eyes of shoe fabric houses, there is 
a strong possibility that in Fall, 1954, 
“there'll be some changes made.” 

Always enthusiastic about fabric 
footwear, these houses offer perhaps 
the broadest lines of fabrics ever pre- 
sented for a fall season. And shoe 
manufacturers, still fondly remem- 
bering the “good old gabardine” days 
have indulged more extensively, Re- 
tailers also have a stronger feeling 
about fabric footwear for fall, and 
a number of specific requests for 
dressy fabric shoes may indicate that 
this is where fabric footwear will 
make its biggest showing. 

Specifically, the most noteworthy 
trend is illustrated in texture and sur- 
face interest. Fabrics with a dimen- 
sional or sculptured appearance, with 
raised and receding patterns, ribs, 
etc., are featured widely in the new 
collections. 


Flannels, for example, take on 
a new depth with lustre finishes, em- 
broidered detailing, or when inter- 
woven with gold or metallic threads. 
Grey, brown and blue flannels are 
supplemented by camel and_ black 
shades, cited by many manufacturers 
as fashion significant when trimmed 
with matching leathers. 

Finely woven tweeds further em- 
phasize texture and surface interest. 
Soft, brushed surfaces achieved 
through angora-like or rabbits’ hair 
yarns are shown in many tailored 
shoes, while bolder tweeds appear in 
sports types and casual shoes. 

Worsted fabrics in silk and wool 
combinations, and some of the man- 
made fibres are also featured in a 
number of fall lines. Most often in 
tailored styles, these fabrics are 
checked, striped, slubbed, nubbed, 
for additional texture and color ap- 
peal. Here, too, leather trimming is 
used. 

Gabardine weave fabrics appear 
occasionally, but there is still a note 
of “caution” in the air. Many manu- 
facturers feel the time has not yet 
arrived for a revival of gabardine, 
although the opinion is expressed 
that when it does come back it will 
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come as a big surprise and this could 
be the “surprising” season, A num- 
ber of new Dacron and Orlon fabrics 
are suggested as a possible replace- 
ment for the gabardines of old and 
many of these have special spot- 
resistant, water-repellant qualities, 
ete, 


In dressy footwear styles, fab- 
rics are extremely diversified. Re- 
tailers have a wide selection to choose 
from... fabrics with special appeal 
in color, texture, and particularly 
adaptable to after-five patterns and 
fanciful at-home styles. 

Glistening surface interest is seen 
in satins. Some with reverse side in 
contrasting dull finish are featured 
in sandal patterns with twisted vamp 
draping that reveals both surfaces. 
Other fabrics achieve a glimmering 
appearance through use of Lurex or 
metallic threads woven in stripes or 
intricate design motifs. New acetate 
fabrics have crystal-like frosting look. 

Bengalines, ottomans, and failles 
this season are shown in two-color 
contrasts, two-surface combinations 
such as dull background with shiny 
raised ribbing, or combining gold, 
silver, and metallic ribs with black 
background. 


Glitter fabries are subtle and 
not as flamboyant as last season, are 
expected to continue in big demand, 
particularly in at-home footwear and 
very dressy after-five styles. Fabrics 
with a newer look have a dark or 
conservative background the 
glitter touch is achieved through use 
of tiny sequinette treatments or 
sparkling embroidery touches han- 
dled in a refined manner. 

Velvet is cited as particularly 
promising for the coming season. 
Many consumer requests for shoes in 
this fabric have caused some manu- 
facturers and retailers to consider it 
a permanent item. And its rich ele- 
gance in depth and dimension is in 
perfect coordination with fabric 
trends in apparel. Some of the new 
velvets have gold, silver or multicolor 
embossing fleur-de-lis, dot, and other 
pattern designs such as embroidered 
petit-point or lace decor. 
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Fall Focus on Shoe Ornaments 


Variety in shoe decor will be the by-word for Fall. Stripping bows, 
flower treatments, jewels, gold trims will be in evidence to suit all tastes. 
This group of ornaments depicts many of these new trends. 


First row, top to bottom: 

Three buttons with crystal jeweled 
rims highlight this bow by Charles 
M. Biankman & Company. 

Dressmaker look in this pert bow 
of black suede with fan of pleated 
plum kid by Charles M. Blankman & 
Company. 

String bow sparked with gold nail- 
heads, black suede band with touches 
of glitter cloth under perfed windows, 
aad a calf bow trimmed with gold 
studded fan. All by Wavershoe 
Trimming Company, Inc. 


Second row, top to bottom: 


Velour flowers dress up this bow 
by Charles M. Blankman & Company. 
Would be particularly effective on 
draped vamps. 

Little pearlized flowers with rhine- 
stone centers ornament this bow by 
Style Craft Bow Company. 

Gunmetal patent bow trimmed 
with suede overlay, and a_two- 
textured sawtooth bow studded with 
gold, Both by Wavershoe Trimming 
Company, Inc. 


Fourth row: 


Gold ornaments by Felch-Anderson 
Company; large jeweled bow by 
Philip Lorman. 
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Third row, top to bottom: 


Side-swept black suede bow with 
single jewel ornament by Harlee Bow 
Company. 

Multicolor sequinette appliques 
outlined with multi nailheads on this 
bow by Charles M. Blankman & Com- 
pany. 

Also by Blankman, this fringed, 
rolled shawl designed to stand up on 
shoe, thus shortening the vamp. 

Pertly moulded leather flower by 
Harlee Bow Company. 
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THE LIGHT SWITCH 


Men's Shoes Now Definitely Moving 
Toward Lighter-Look Patterns 


Long Reign Of Bold-Look Types Now Appears Ending; 
Vigorous Promotions Planned To Put Theme Across 


For the past three fall seasons 
men's shoe manufacturers have talked 
about lighter weight footwear, yet 
percentagewise largest volume of 
sales by far was in heavier types. 
Each season there was a slight in- 
crease in sales of "lighter weight" 
footwear, but this remained only a 
minor portion of total volume. Now, 
after * seasons of much talk and 
little real action, there seems to be 
a concerted attempt to ''sell’’ lighter 
weight shoes for fall. 


Although the now notorious “bold 
look” of the late 40's continues to 
hang on, particularly in young men’s 
styles, the switch to lighter weight 
fall shoes shows strong possibilities of 
becoming real. In higher priced fall 
lines the trend is definitely established 
and even in volume lines it is ob- 
vious. 

Manufacturers’ lines are brimming 
with styles in soft, lightweight 
leathers . . . light flexible construe- 
tions; patterns with refined, light de- 
tailing and fittings; low-cut toplines; 
soles of lighter iron; plus an over- 
all simplicity of pattern line that 
by its clean-cut neatness gives new 
styles a light look. 

The real need for greater emphasis 
on lighter weight footwear for fall 
was dramatically brought to the fore 
last year when the shoe industry real- 
ized that summer weight footwear 


FOUR LEADERS IN FALL VOLUME in the men's field, 
A—Chukka boot type in char- 
coal shag or rough brushed leather, with crepe cushion- 
type sole. B—Gore slipon in dark burgundy cordovan or 
highly polished calf, with fine stitching and elongated 


aside from the ‘'basics."’ 
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was being worn right through Sep- 
tember and into October. The chang- 
ing weather pattern which brought 
about prolonged mild fall and winter 
for most areas last year was not just 
a freak season. Weather analysts 
have revealed that this pattern will 
be with us indefinitely. Hence the 
need for fall footwear that is light- 
weight yet distinctly different from 
summer styles. 


Low topline patterns displayed 
repeatedly in new men’s lines give 
prominent evidence of this light- 
weight trend. Comfort is keynoted 
in these patterns and manufacturers 
emphasize their easy-on qualities, 
plus freedom from high-laced con- 
fines. Although originally these low 
toplines were featured on casual and 
sports types, some manufacturers are 
introducing dress types with low 
toplines. Lasts with special pump- 
type backparts are used by most 
manufacturers, and some patterns 
are fully elasticized through the 
quarter for snug-fitting qualities. 

There is some feeling that this 
lowering of toplines could bring 
about a widespread change in styling 
of men’s footwear. Contrary-wise, 
opinions are expressed that these pat- 
terns will only sell as “extra” shoes. 
Real consumer reaction is yet to be 
analyzed, though, as only a few lines 


and light sole. 
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in darker tan or brown. 


have these patterns at retail right 
now, 


Tassel loafers, which also have 
lower toplines than conventional 
laced patterns, continue to highlight 
fall lines. New versions are seen in 
a variety of toe treatments, blucher 
effects, stitched, pinked and antiqued 
pattern edges. Here, too, lightness in 
weight, flexibility, and easy-on quali- 
ties are stressed. 

Even some of the more rugged 
chukka boot types for fall have been 
lightened in weight and appearance. 
Unlined shag-type leathers, new 
lighter weight cushion soles, and flex- 
ible constructions combine with 
simple pattern lines, light stitching 
and toned-down fittings for a trim, 
uncluttered, light look. 


Gored patterns similarly reflect 
a change from heavy, rugged styling. 
Many of the new styles have com- 
pletely concealed gore adjustments, 
while others have finely stitched 
finger-gores, in keeping with fine de- 
tailing of entire shoe. In all gored 
patterns the trend is toward smooth- 
line foreparts, and in some the loca- 
tion of gore adjustment is almost 
unnoticeable at first glance, 

Other pattern notes that further 
emphasize simplicity in line, light- 
ness in weight and appearance, in- 
clude the increased number of U-wing 
patterns, many extending back into 
the quarter, other wing styles with 
elongated lines sometimes circling 
the entire shoe, and plain toe styles, 
particularly favored by young men 
who like the high glossy polish they 
can apply to these patterns. 


In leathers, the lightweight trend 
is evidenced by the preponderance of 
soft crushed grains, some highlighted 
by aniline finishes, others character: 
ized by dull, mat finishes with a 


U-wing. C—Tassel tie in black calf, with fine detailing 
D—Rocky tan two-eyelet blucher in soft 
fine grain, with low topline, elongated binding and laces 


: 


natural look. Textured leathers are 
making their biggest bid for volume 
acceptance this fall. Pigskin, seal, 
and reptile leathers get more atten- 
tion this season in higher price lines 
than in several seasons past. Prints 
of these and other grained leathers 
also appear more often in volume 
lines than in recent seasons. Soft 
glove leathers, shag buck leathers, 
and unlined side leathers are featured 
widely in casual styles, 


Biggest color news for fall is 
black. The fact that many fall 
parel fabrics have a blackened look, 
with black interwoven with other 
fabric color, and the increased fash- 
ion importance placed on _ black 
fabrics themselves, have convinced 
shoe manufacturers that there will 
be a big demand for black footwear. 
This Me evidenced by the increased 
number of patterns appearing in 
black leathers in fall i . many 
more than in recent seasons .. . in 
a complete range from strictly dress 
types to obviously casual styles . . . 
in grained leathers, smooth calf and 
side leathers, and even a number of 
black brushed leathers. 

Charcoal grey is another color 
which manufacturers feel will be in 


demand. It is featured in grained, 
smooth and brushed leathers and in 
a complete range of styles. Several 
manufacturers plan national ads 
stressing this color. 

Medium tans, cordovan colors, and 
the red browns appear to be holding 
their own in the new color picture, 
while smoke and very pale tan shades 
are not quite so prominent, although 
still in evidence in many lines, 
mainly in casual styles. 


LEATHER SYMPOSIUM 


Hide Meeting Will 
Have Full Program 


Irving R. Glass, executive vice 
president of the Tanners’ Council, 
and Walter Kraus, director of Leather 
Industries of America, will conduct 
a symposium on leather promotion 
at the Tenth Spring Meeting of the 
National Hide Association at the 
Sheraton - Cadillac Hotel, Detroit, 
Mich., May 10-11. The symposium 


is scheduled for the first day of the 
two-day convention. 

Three other speakers are listed on 
the program, W. L. Wardell, execu- 
tive vice president of Shoe Service 
Institute of America; Jack Weiller of 
Jack Weiller & Co., member of the 
Advisory Board of LIA, and Nick 
Beucher, Jr., president of the Na- 
tional Hide Association and head of 
Packing House By-Products Co., 
Chicago. 

The new sound film on leather, 
“Leather in Your Life,” will be 
shown to the hidemen at their meet- 
ing and plans have been made to 
take them on a trip through one of 
the large automobile manufacturing 
plants in Detroit. 

Two events will feature the annual 
dinner: presentation of the Medal of 
Merit to E. W. Hickman of Hickman 
& Clark, the first hideman ever to 
receive the coveted award for “un- 
selfish service to the hide and leather 
industry,” and a leather promotion 
stunt which will result in the distri- 
bution of a number of all-leather 
prizes. 

Irving Ellman of Michigan Hide 
Co., Detroit, Mich., is chairman of 
the convention. 


STAINLESS STEEL TANK TRUCKS 


4 QUEBRACHO EXTRACT — Solid, Liquid, Spray Dried 


fi Sulfonated Oils — Stuffing Greases — Waxes — Lignosulfonates 


ARTHUR C. TRASK CO. |. . 4103 So. LaSalle St., Chicago 9 


CABLE: Actrosk 


TELETYPE: CG 1478 


TELEPHONE; BOulevard 8-2030 


The name Shaving 


SHEFFIELD TANEXCO 


The finest name in cutting steel is 
Sheffield—and it’s the finest name in 


Shaving Machine Blades. 


They stay sharp with little grinding 
to give longer lasting, more uniform, 


and chatterfree results. 
You can buy 


them only from 


Tanexco, sole agents for Sheffield Shav- 
ing Machine and Highback Buffing 
Machine Blades. 
Try our imported Glazing Glasses too. 


TANEXCO, INC., Sole Agents, 
549 West Washington Boulevard, 


Also Caulking Steel. 


Chicago 6, Illinois 
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Let's face it...we're all targets! 


If your plant is not ready with a disaster plan, 
better act now. There’s not a single American 
plant that’s out of range of an intercontinental 
bomber—and fires, floods, tornadoes or explo- 
sions can kill you just as dead as an atom bomb. 


It costs next to nothing to take a few simple 
steps which may save hundreds of lives. Here 
they are. Check them off today. 

{_) Call your local Civil Defense Director. He’ll help 
you set up a plan for your offices and plant—a plan 
that’s safer, because it’s integrated with commu- 
nity Civil Defense action. 

(_] Check contents and locations of first-aid kits. 
Be sure they’re adequate and up to date. Here, 


again, your CD Director can help. He’ll advise you 
on supplies needed for injuries due to blast, radi- 
ation, etc. 


[] Encourage personnel to attend Red Cross First- 
Aid Training Courses. They may save your life. 


C) Encourage your staff and your community to 
have their homes prepared. Run ads in your plant 
paper, in local newspapers, over T'V and radio, on 
bulletin boards. Your CD Director can show you 
ads that you can sponsor locally. Set the standard 
of preparedness in your plant city. There’s no 
better way of building prestige and good com- 
munity relations—and no greater way of helping 
America. 

Act now... check off these four simple points... 
lives are at stake... have you a right to delay? 


Ay 
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PEOPLE 


About industry personalities coast to coast 


© D. H. Kreider, president and 
treasurer of W .L. Kreider Sons Mfg. 
Co., Inc., of Palmyra, Pa., maker of 
high grade children’s shoes, has been 
elected president of the Palmyra Ro- 
tary Club, Kreider is also president 
of the Central Pennsylvania Shoe and 
Leather Association, 


@ Ira Marland, recently resigned 
from H. Elkan & Co., hide broker, is 
now with Howard Dietrich & Son, 
New Hork hide firm. 


® Earl L. Stoner, secretary and 
treasurer of Hagerstown (Md.) Shoe 
Co., has been appointed a director of 
the Central Pennsylvania Shoe and 
Leather Association, He will fill the 
unexpired term of the late John M. 
Miller, former vice president of the 
Hagerstown firm. Miller was a for- 
mer president of the group. 


© Robert Harris has been appointed 
general manager of Classical Girl Shoe 
Co., division of Lynn Moccasin & Shoe 
Mfg. Co., Inc. Harris, who was for- 
merly sales manager of the Moxees 
division of Belgrade Shoe Co.,. suc- 
ceeds Samuel Miller in the position. 
Miller continues as general manager. 


© Gene Jantzen has resigned as sales 
manager of Proctor Counter Co. in 
St. Louis. He has joined Wiese Plan- 
ning & Engineering Co. of St. Louis 
as a vice president after eight years 
with Proctor, 


®@ Shu-Stiles, Inc., St. Louis women’s 
shoe wholesaler, has announced pro- 
motion of Harvey Sachs to sales 
manager. Sachs succeeds Herman G. 
Siegrist who becomes sales represent- 
ative in Georgia and Fiorida, succeed- 
ing John S. King in that territory. 


TO SPEED PRODUCTION | 


Serially numbered, piece 
lot control tickets or tags. 


INTERNATIONAL TICKET C0. 


Note Complete Name 


Sales offices New York Boston Phila 


PLANT, NEWARK 4, NJ. Geiphia, Baltimore and principar 


AND CALFSKINS ° 


LININGS . 
LINING LEATHERS © Domestic ond "imported to fit shoe mene: 


facturer's individual needs. 


TOOLING LEATHER . 
sides for leathercraft werk. 


all E B L EAT E R 0,0 ne. 


Side leather and calf linings. 


Calf, kips and 


LEATHER and SHOES 


Sachs represented the firm in southern 
Illinois and Indiana for the past 28 
years, 


@ L. L. Jones has joined Kimel Shoe 
Corp. in Boston as designer and sales 
executive for the Arthur Murray 
Dancing Footwear Division, He was 
formerly stylist and sales manager of 
the “Confetti” division of Brauer 
Bros. Shoe Co. of St. Louis. 


® Nelson Raymond, managing di- 
rector of G. N. Raymond, Ltd., Mel- 
bourne, Australia, maker of lasts, heels 
and component shoe parts, was re- 
cently in New York visiting officials 
of Sterling Last Corp. G. N. Ray- 
mond & Co. is sole licensee receiving 
Sterling style service for Australia and 
New Zealand. 


®@ Jerome Lang recently resigned 
from his position with Day-Gormley 
Leather Co. in Boston. He has joined 
a firm outside the leather industry. 


® Irving Katz, former leather 
buyer for B-W Footwear Co., Inc., 
of Webster, Mass., resigned recently 
in order to join Allurie Shoe Corp. of 
Miami, Fla. He will act as upper 
leather buyer for the firm which cur- 
rently produced some 1,000 pairs of 
women’s shoes daily. 


Price Spread Widens 


The spread between the prices of 
hides and skins on the one hand, and 
finished shoes on the other, grew 
wider during Feb., continuing a trend 
of the past few months. 

This is shown in the latest monthly 
report from the Bureau of Labor 
Statistics covering the index of whole- 
sale prices. 

With the prices during the period 
1947 to 1949 equal to an index value 
of 100, the hide and skin index of 
prices stood at 55.4 for Feb. 

But the index of prices of footwear 
stood at 111.9. 

The index of leather prices for Feb. 
stood at 87.4. 

From Jan, to Feb., the index price 
of cattlehides slumped from 47.7 to 
43.2, of kipskins from 66.8 to 62.0, 
while calfskins continued at 63.0. 
There were rises for goatskins from 
70.3 to an index of 76.3, and in sheep 
and lambskins from 90.7 to 100.3. 

The index of footwear prices stood 
at the same level as during the past 
two months, to wit, 111.9 for foot- 
wear as a whole and 110.8 for men’s 
and boys’, at 113.4 for women’s and 
misses’, and at 106.0 for children’s 
and infants’. 
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News Quicks 


About industry happenings coast to coast 


® Chicago Shoe folks annual out- 
ing will be held June 30 at Glendale 
Country Club near Bensonville. Shoe 
Travelers’ Association of Chicago 
is sponsoring the affair. 


® Culver Manufacturing Com- 
pany, Inc., Erin, has announced an 
100 percent increase in sales for first 
quarter of 1954, The firm reports 
that larger volume was in infants’ 
first step shoes, moccasins, and “Bear- 
hide” children’s sandals. 


Massachusetts 


® Vagabond Shoe Corporation, 
Lowell, maker of boys’ and men’s 
stitchdowns, has discontinued produc- 
tion for the present. 


® The National Labor Relations 
Board in Washington rejected an ap- 


peal by Boston Boot and Shoe Work- 
ers’ Union against Bickford Shoe 
Company and Milford Shoe Workers 
Association. The union had alleged 
unfair labor practices were involved 
when firm moved from Jamaica Plain 


to Milford. 
® Rambler Leather Company un- 


der direction of Francis Rambler and 
Manuel Silvia has taken over Brooks 
Brothers Tannery, Oakland Street, 
Amesbury and will convert the plant 
to tanning of sheepskin. 


® Martin S. Morton, hide dealer, 
has moved from 170 Summer Street, 
Boston to 207 Essex Street. 


Missouri 


@ Fall and Winter Shoe Show of 
Central States Shoe Travelers As- 
sociation will be held May 2-4 at 
Muehlebach and Phillips Hotels, Kan- 
sas City. Some 75 exhibitors will dis- 
play their goods. 


® Heydays Shoes, Inc., 2032 Locust 
Street, St. Louis, is now in process of 
taking over 8,000 more feet of space, 


New Hampshire 


@ Leather and stock of Myrna Shoe 
Company, Canal Street, Manchester, 
sustained considerable water damage 
when a sprinkler head opened after a 
recent fire. 


New York 


® Hospital Arch Support Com- 
pany, Inc., New York City, has been 
organized by David B. Friedland for 
200 shares, no par value stock, 


® Leather Industries of America 
presented its “Tropical Leather” 
fashion preview on April 22nd at the 
Grace Line’s S.S. Santa Paula, Pier 58, 
foot of 17th St. and North River. 


® Terry Footwear Corp., 37 West 
Tremont Avenue, Bronx, manufac 
turer of children’s slippers, is plan 
ning to move to 1309 Cromwell 
Avenue, Bronx, about May 1. The 
company expects to add a new line 
of cemented shoes and will increase its 
output from 1,400 to about 2,000 
pairs daily. 


OF 


Valuable articles 


industry news 


W rite 


300 West Adams St. 


BACK ISSUES 
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NOW ON MICROFILM 


Today you can have a permanent record of 


provocative editorials 


— All at nominal cost 


LEATHER AND SHOES 
Chicago 6, Il. 
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Hex. gore 


MOORE 


WASHINGTON STREET, PAWTUCKET, RHODE ISLAND 


The finest covered rubber elas- 
tic goring with the patented 
CORD EDGE? that 
prevents breaking at point of 
greatest wear. 


Flex-Gore wears as well as the 
shoes, costs no more, often less, 
than other elastic goring. There's 
a correct Flex-Gore for every 
application, in a wide variety of 
widths and colors. Write for 
samples. 

U.S. Pat. No. 2,582,169 
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® Joyce Forbes, shoe stylist, has 
opened new offices at 45 West 34th 
Street, New York City. 


®@ Farnings of United States Rub- 
ber Company, New York City, for 
the first three months of this year 
were $7,400,000 or $1.15 a share of 
common stock, compared with $1.10 
in first quarter in 1953. Sales, how- 
ever, were down about 16 percent this 
year. Improvement in profits was 
made possible by removal of excess 
profits tax. The company still expects 


SINCE 1663 
__TANNERS or 


good year as sales have been increasing 
each month since Nov. 


® A. 5S. Beck Shoe Corporation will 
open its 142nd retail store on April 
28 at Cross-County shopping center 
in Westchester. This will be the sixth 
store opened this year by Beck. 


® Endicott Johnson Corp. has be- 
gun its semi-annual series of sales 
meetings in Binghamton under direc- 
tion of P. Douglas Blain, sales man- 
ager. 


FLEXIBLE 
INNERSOLE 
SPLITS 


Reg, U.S. Pat, Office 
J, UCHTMAN & SONS ( 


FAST MULLING 
© GREATER RIGIDITY AFTER MULLING 
RAPID FUSING OF LINING AND UPPER 


Ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 


3UCKRAMACC 


GLUV TANNAGE SIDES 


CHROME SPLITS 


PIGMENT FINISHED FOR UPPERS 


Ambor Leather Co. 
139 South Street 
Boston 11, Mass. 


AGENTS: 
Kesson Leather Co. 


New York, N. Y. 


W. M. Henson 
2708 Lyndhurst Road 
St. Louis 21, Mo. 
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150 Nassau St., Rm. 738 


Ohio 


© Operations at factory of the Bear- 
foot Sole Company, Inc., Wads- 
worth, are approaching normalcy, fol- 
lowing a strike which began March 
22 and terminated April 11. Terms 
of the new contract have been agreed 
to by the company and await ratifica- 
tion by the union, URCLPWA, CIO. 


Pennsylvania 


® Masland Duraleather Company, 
Philadelphia, manufacturer of plastic 
upholstery and similar products, ex- 
pects completion about June 1 on its 
new 106,000 square foot production 
plant. 


® Eberle Tanning Company, 
Westfield, manufacturer of Tioga Oak 
Sole Leather, has enrolled a group of 
employes in company-sponsored, 
college-conducted adult education 
courses, 


® Dellinger Sales Company, Read- 
ing, is now representing Beckwith 
Manufacturing Company and 
Arden-Rayshine Company for their 
complete line of box toe materials. 


Wisconsin 


J. Greenebaum Tanning Com- 
pany’s plant at North 32nd Street 
and W. Ha:apton Ave., Milwaukee, 
will be sold at public auction on or 
about April 30. 


® At recent meeting of Key Man’s 
Club of Fred Rueping Leather 
Company of Fond du Lac, firm won 
special recognition for its safety rec- 
ord from its compensation insurance 
carrier. In 915,222 man hours worked 
in 1953, company had only four ac- 
cidents which were severe enough to 
take a man temporarily off the job. 


® Stowe-Woodward, Inc., manu- 
facturer of rubber rollers, is planning 
to open branch plant at Neenah early 
in May. This new plant will make 
possible substantial savings in freight 
costs for tanners in Midwest area, 


Germany 


® A record 5,000 foreign visitors at- 
tended the recent International 
Goods Fair at Offenbach. Manage- 
ment of the fair said there was a high 
percentage of export sales, estimated 
at more than 35 percent of all sales. 
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Netherlands 


® Third International Shoe and 
Leather Fair will be held at Utrecht, 
June 28-July 2. Open to both Nether- 
lands and foreign firms, exhibits will 
include: footwear, findings, leather, 
machinery, tools, rubber goods, hides 
and skins, tanning materials and chem- 
icals, 


South Africa 


® A new, modern footwear factory 
will be built by the Bata Shoe or- 
ganization at Pinetown near Durban. 
Production plans call for manufacture 
of some 6,000 pairs daily. 


Canadian Notes 


® Canadian shoe chain stores’ sales 
across the nation increased 
dollar volume during Feb. against the 
same month last year and value of 
stocks increased 7.4% in this period. 
Sales in Feb. are estimated at $2,642,- 
000 against $2,516,000 a year ago, 
while value of stocks rose to $18,947,- 
000 against $17,644,000. 


® D. & L. Shoe Co., Montreal, Que., 
has made an assignment in bankruptcy 
and Yvan Masse, of Vermette, Masse 
& Ouellette, Montreal, has been ap- 
pointed trustee of the estate. 


® Canada’s Defense Production De- 
partment has awarded contract for 
flying boots to Greb Shoe Co., 
Kitchener, Ont. 


® Dominion Paper Box Co., whose 
output includes displays, containers, 
etc., for footwear and other industries, 
is planning to construct a new plant 
in the Toronto area on a 12-acre site 
to handle expanding business, with 
operations scheduled to start in the 
new plant about Dec. It will have a 
floor area of about 180,000 sq. ft. and 
employ about 350. 


®@ A new working agreement between 
the B. F. Goodrich Rubber Co. of 
Canada Ltd., Kitchener, Ont., and 
the United Rubber Workers of 
America provides adjustments in 
wages and other benefits, with the 
contract to run to March, 1955. 
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© Canada’s imports of dyeing and 
tanning materials dropped to $709,- 
000 in Jan. this year as compared with 
$850,000 in the preceding month and 
$1,141,000 in Jan. a year ago. 


® Production of leather footwear 
in Canada’s 266 factories in operation 
in Jan. amounted to 2,800,917 pairs 
as compared with 3,173,950 in the 
corresponding month last year and an 
increase of 118,907 pairs over the 
preceding month, 

In same period, output of footwear 
with soles other than leather amounted 
to 1,837,573 pairs as against 1,669,791 


pairs in the preceding month and 
2,053,327 in Jan. last year. Such 
footwear formed 65.6. of total foot- 
wear production in Jan., whereas a 
year ago this was 64.6‘; 

Production of leather footwear in 
January showed the following, figures 
in brackets for the same month last 
year: men’s, 606,661 (708,786) pairs; 
boy’s, 95,857 (100,411); youths’, 
22,719 (22,565); women’s and 
growing girls’, 1,378,556 (1,554,360) ; 
misses’, 281,687 (281,240); children’s 
and little gents’, 233,867 (253,300) ; 
babies’ and infants’, 181,570 (253,- 
288). 


FYELETS 


THE BEST IN EYELETS AND 
EYELET SETTING MACHINES 


ATLAS TACK CORP. 


FAIRHAVEN, 


MASS. 


feahiwed in black and a complete range 
of fashionable shodes 


Also 


SUEDE LININGS 


In all colors 


<GORDON-GRUENSTEIN, INC. 


82 FULTON STREET, 


NEW YORK 38, N. Y. 


worth the difference 


SLATTERY BROS, TANNING CO, 
210 South St. 


Boston 11, Mass. 
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Tue simplest thing to remember about buying tanning oils is that experience 
—66 years of it—is back of Atlas Oils. That, plus a record of satisfaction to 
customers, is our most valued possession. Put the two together and you'll 
do what so many tanners have done for so many years... you'll always buy 
Atlas Oils, 
Neatsfoot Oil Split Oils Sulphonated Neatsfoot Oil 
Sulphonated Cod Oils Moellons and many Specialty Products 


ATLAS REFINERY, Inc. 


142 LOCKWOOD STREET 
NEWARK 5, N. J. 


Leather Finishes 


Geeity leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniform] “se 
standards of proshetion have helped to give HYDRODITE ts 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadel 


A. J. & 3.0. PILAR 
Leather Finish Specialists 


CHAPEL ST. & LISTER AVE., NEWARK, WN. J. 


“LIGNOSOL” TSD 
AMMONIUM BASE—LIGNIN TANNING EXTRACT 


Retan of Chrome Upper, Suede Splits, Sheepskin Garment and 
Suede. In vegetable Blends for Sole, Bag, Case and Strap, Flexible 
Splits, Sheepskin Linings, Pretan of vegetable Leathers. Mordant. 


Manufactured by 


Lignosol Chemicals Limited, Quebec, Canada 


Represented in U.S.A. by 


UNITED FINISH COMPANY, Peabody, Mass. 


Special Representative C. Warner Davis 
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Coming Events 


April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 2-6, 1954—Popular Price Shoe Show 
of America. Sponsored by National Asso- 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York City. 


May 9-12, 1954—-Fall Shoe Show spon- 
sored by Southwestern Shoe Travelers As- 
sociation. Adolphus, Baker and Southland 
Hotels, Dallas, Texas. 


May 10-11, 1954—Annual Spring Meet- 
ing of National Hide Association. Sheraton- 
Cadillac Hotel, Detroit, Mich. 


May 13-14, 1954—Annual Spring Meet- 
ing of Tanners’ Council of America. Bed- 
ford Springs Hotel, Bedford, Pa. 


May 15-22, 1954—National Luggage & 
Leather Goods Week. Sponsored by Lug- 
gage and Leather Goods Mfrs. of Am., Inc. 


May 22-25, 1954—-Annual Convention, 
Luggage & Leather Goods Mfrs. of Amer- 
ica, Inc. Ritz-Carlton, Atlantic City, N. J. 


June 6-9, 1954—-Annual Convention. 
American Leather Chemists Association. 
Bedford Springs Hotel, Bedford, Pa. 


July 5-8, 1954—Golden Anniversary 
Convention of Shoe Service Institute of 
America. New Yorker Hotel, New York 
City. 


July 11-14, 1954—Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md. 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954—-Showing of Amer- 
ican Leathers for Spring and Summer 1955. 
Sponsored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 24-27, 1954— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 
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CLASSIFIED ADVERTISING 


Wanted and For Sale 


Stitchers Wanted 


2 Landis Lockstitch 36 McKay and 2 Landis 
No. 12K Stitchers. 
Arrow Shoe Machinery Co., 
523 Clark Ave., 
St. Louis 2, Mo. 


SEDGWICK K. JOHNSON 
Leather Chemist and Tanner 


Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
Elizabeth 3-7336 


Blue Splits Wanted 


BLUE SPLITS WANTED. Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, etc. Steady user. 


Address D-4, 
c/o Leather and Shoes 
3200 W. Adams 8St., 
Chicago 6, Ill 


Agents Wanted 


AGENTS WANTED-~-Sell a full line of Plastic 
and Resin Finishes for Leather; also lacquers, 
thinners, vinyl finishes, and specialty 
Commission basis. Protected territory 

Midwest, New England. Address 
c/o Leather and Shoes, 20 Vesey St., 
Youu 7, 


items 
Open 
D-13, 
New 


Randall Press Wanted 


WANTED: ONE (1) OR TWO (2) 
25” POWER PRESS. ADVISE 
AND PRICE. 


RANDALL 
CONDITION 
Address D-19, 
c/o Leather and Shoes 
300 W. Adams St 
Chicago 6, Ill 


Lid . 
57” Splitting Machine 
Must be in good working condition 
Box R-6, Leather and Shoes, 
New York 7, N. Y. 


Address 
20 Vesey St 


Wanted to Buy 
Surplus Dyestuffs and Chemicals 


Milroy Color & 
New York 38, N. Y 
Whitehall 4-2280 


Chemical Co. 


101 Maiden Lane, 


Help Wanted 


Leather Sales Technician 


POSITION OPEN Leather sales technician 
to locate and travel South America—«#epend one 
month U. 8. Tannery experience essential 
Spanish helpful. To represent manufacturer's 
line tanning chemicals Address C-12, c/o 
Leather and Shoes, 300 W. Adams St., Chi- 
cago 6, Ill. 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted” and ‘Special Notices’’ and $1.00 
r inch for each insertion under ‘‘Situa- 
fons Wanted.’’ 
Minimum space accepted: 
must be in our hands 
Monday morning for 
issue of the following 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher, 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 


1 inch. Copy 
not later than 
blication in the 
rday. 


Situations Wanted 


Tanner and Supt. 


30 YEARS' EXPERIENCE in 
currying Belting Oak, Chrome 
Packing Leather, 


tanning and 
Chrome Retan, 
Textile Leathers, Sole Oak 
Chrome and Retan Lace Leather, Glove and 
Upholstery, Bag, Case, and Strap Leather 
Can go any place. Best of references. Address 
D-7, c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, It 


Young Production Man 


EXPERIENCED all phases of shoe 
manufacturing at executive level. Excel- 
lent technical education. Presently em- 
ployed — desires opportunity and 
responsibility. Wil relocate United 
States or Canada. Address D-12, 
c/o Leather and Shoes, 10 High St., 
Boston 10, Mass, 


Experienced Finisher Wanted 


Able to match colors and 
Permanent position with 
leather tannery. Good salary 
tion will be held confidential 
fications and history 
and Shoes, 300 W 


formulate finishes 
large eastern calf 
Reply informa 
Send all quali 
Address D-14, c/o Leather 
Adams 8t., Chicago 6, Ill 


Two Experienced 
Calf Leather Sorters 


Wanted by a lerge Eastern tannery. 
work. All usual employment benefits 
giving complete information to 


Steady 
Reply 


Address D-15 
c/o Leather and Shoes, 
300 W. Adams 8t., 

Chicago 6, ILL. 


Chemist 


CHEMIST WANTED 
plastic and resin 
pay excellent 
details to 


formulator all types 
finishes for leather. 
opportunity. Apply giving 


Address D-16, 


c/o Leather and Shoes 
20 Vesey St., 
New York 7, N. ¥ 


Tanner 


wanted-—-Knowledge of vege 
Complete charge of labor and 
medium sized tannery 


Address D-17, 


c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill 


Superintendent 
table tanning 
production in 


Splitter Wanted 


Well established tannery has opening for split 
ter experienced in splitting vegetable tanned 
leather. Give full details regarding past experi 
ence in writing to: Address D-18, ¢/o Leather 
and Shoes, 300 W. Adama 8t., Chicago 6, Ill 


Partner Wanted 


By small tannery located near New York 
Equipped to tan and finish light leathers. All 
replies held confidential Address Box R-5 
Leather and Shoes, 20 Vesey St., New York 7 
N. Y¥ 


Splitting Mch. Operator 
SPLITTING MACHINE OPERATOR WANTED 
to work on dry oak curried shoulders. Eastab- 
lished New England firm 

Address B-18, 
c/o Leather and Shoes, 
300 W. Adams 8&t., 
Chicago 6, Ill. 
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What are the facts about 
CANCER 
OF THE LUNG...? 


just 20 vEARS AGO, in 1933, cancer of the 
lung killed 2,252 American men. Last 
year, it killed some 18,500. 


WHY THIS STARTLING INCREASE? Our re- 
searchers are finding the answers as 
rapidly as funds and facilities permit— 
but there isn’t enough money. 


DOCTORS ESTIMATE that 50°% of all men 
who develop lung cancer could be cured 
if treated in time. But we are actually 
saving only 5%...justone-tenth as many 
as we should. 


wuy—? Many reasons, But one of the 
most important is not enough money 

for mobile X-ray units, for diagnosis and 
treatment facilities, for training tech- 
nicians and physicians. 

THESE ARE JUST A FEW of the reasons 
why you should contribute generously 
to the American Cancer Society. Please 
do it now! Your donation is 
—and urgently needed—for the fight 
against cancer is everybody's fight. 


needed 


Cancer 
MAN'S CRUELEST ENEMY 


Strike back—Give 


AMERICAN CANCER SOCIETY 


Back Issues of 
L&Ss 


Now on 


Microfilm 
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Deaths 


Index to Advertisers 


Sam Sterenson .. . 67, hide and shin 
executive, died recently at the Mt. 
Sinai Hospital in Chicago, Ill. He 
was founder of The M & S Hair 
Drawing Co. of Chicago. Sterenson 
had been suffering from a heart con- 
dition and was under an oxygen tent 
for 10 days prior to his death. A 
familiar figure in the hide and skin 
trade, he was a buyer of cattle 
switches, horse tails, etc., for many 
years. His son, Sol, entered the busi- 
ness with him in 1932. Sterenson was 
well known for his philanthropic 
activities and was an associate mem- 
ber of the American Brush Manufac- 
turers Association, Besides his son, he 
leaves his wife, Fannie, and a daughter, 
Bertha. 


Percy Hart. . . 68, shoe polish manu- 
facturer, died recently at his home in 
Lake Worth, Fla. He was a vice 
president of Knomark Mfg. Co., Inc., 
of Brooklyn, N. Y., and had been as- 
sociated with the firm as a sales execu- 
tive for the past 15 years. He was 
previously associated with Canmeyer 
Shoes, J. & J. Slater and Cardone & 
Baker. Surviving are his wife, Helen; 
a brother, Harold; and two daughters, 
Polly Grohs and Elaine Neuberger. 


James M. White . . . 80, retired fore- 
man of H Factory of the J. McElwain 
Co., shoe manufacturers, Man- 
chester, N. H., died April 9 at the 
home of his daughter, Mrs. Ruth M. 
Armstrong, in Nixon, N. J. White 
was a native of Prince Edward Island, 
N. S., and came to the United States 
about 60 years ago. He attended St. 
Joseph Cathedral in Manchester before 
taking up residence in New Jersey a 
year ago. Besides the daughter, he is 
survived by six sons. 


Nathaniel P. Lyons . . . 48, shoe 
manufacturer, died April 17 at his 
home in Newton, Mass. One of the 
nation’s more prominent shoe execu- 
tives for many years, Lyons was presi- 
dent and owner of Saco-Moc Shoe 
Corp., Portland, Me., producer of 
moccasins and casuals, Failing health 


@ =< THE PERFECT SUEDE LEATHER 


Acme Backing Corp. 
Amalgamated Leather Co’s., Inc. 
Amdur Lea. Co., Inc. 
American Extract Co. 

Atlantic Heel Co. 

Atlas Refinery, Inc. 

Atlas Tack Corp. 


Barbour Welting Co. 
Beckwith Mfg. Co. 


Carr Leather Co. 59 
Clayman, Philip, & Sons, Inc. 18 


Back Cover 


forced him to sell the business last 
year. A native of New York, he 
graduated from Harvard in 1926. He 
was a past president and life director 
of The 210 Associates, a member of 
The New England Shoe and Leather 
Association, Temple Israel, the Bel- 
mont Country Club and active in 
philanthropic affairs. Surviving are 
his wife, Jane B.; a son, John D.; two 
daughters, Miss Patricia Lyons and 
Mrs. Jean L. Shulkin; and one grand- 
child. 


Jacon Jarens .. . 78, shoe manufac- 
turing executive, died April 16 at a 
hotel in Miami Beach, Fla., after being 
struck by an automobile. He had been 
vacationing with his wife for the past 
three months. Jarens was a founder 
and superintendent of Capers Ballet 
Shoe Co, of Lynn, Mass. A native of 
Russia, he came to the U. S. over 60 
years ago. He was a member of 
B'nai B’rith, Odd Fellows, Congrega- 
tion Sons of Abraham and active in 
fraternal affairs. Surviving are his 
wife, Elizabeth; two daughters, Mrs. 
Gladys Cohen and Mrs. Mildred Kim- 
ball; three sons, Abel, Harry and 
Louis; 10 grandchildren and five great- 
grandchildren, 


Emil O. Baumgaertel . . . 93, retired 
shoe executive, died April 12 after a 
long illness. A native of Wisconsin, 
he moved to Buffalo at an early age 
and served an apprenticeship in the 
shoe manufacturing business. He 
opened his own factory in 1890 and 
remained in business for some 30 years 
before retiring. 


BLACK AND COLORS 


Garlin & Co., Inc. 
Gebhardt, A. L., Co. .. 
Gordon-Gruenstein, Inc. 


Hamel, L. H., Leather Co. 

Hebb Leather Co., Inc. 

Heminway & Bartlett Mfg. Co., The 
Hooker Electrochemical 

Horween Leather Co................ 
Huch Leather Co., The .. 


International Ticket Co. 
Jenkins, Geo. O., Co. 


Knox, Joseph E., Co., Inc 
Korn Leather Co. 


Lamac Process Co. .. 
Lawrence A. C., Leather Co. 
Lichtman, J., & Sons ...... 
Lignosol Chemicals Ltd. .. 
Lincoln, L. H., & Son, Inc. 
Loewengart & Co. 

Los Angeles Tanning Co. 
Lynn Innersole Co. 


7 and 


Master Chem. Co. 
Moore Fabrics 
Mutual Chem. Co. of America 


North & Judd Mfg. Co. 


Ohio Leather Co., The .. 
O'Keefe, Thomas A., Leather Co. 
Ormond Mfg. Co. .... 


Pilar, A. J. & J. O. 
Plever Backing Corp. .. 


Regano Box Toe Co. .. 
Respro Inc. 

River Plate Corp., The . 
Rueping, Fred, Lea. Co. 


Salem Oil & Grease Co. . 
Slattery Bros. Tan. Co. 
Snyder Buckram Co. 
Stern Can Co., Inc. ... 
Superior Tanning Co. 


Taber Pump Co. 
Tanexco, Inc. . 


Trask, Arthur C.., Co. 


United Last Co. 
United Shoe Mchy. Corp. 


8, 10 and 
United Stay Co., Inc. 


Verza Tanning Co. 
Vulcan Corp. 


Wilner Wood Products Co. . 
Windram Mfg. Co. ....... 
Winslow Bros. & Smith Co. ..... 


GAMATED. LEATHER CO’'S. INC. 


WILMINGTON 99, 
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DELAWARE 
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CARR SUEDE ... is an expertly 
tanned, finely napped, non-crock- 
ing, water repellent, quality calf 
leather. Produced by specialists in 
the fine art of leather manufacture, 
it is a fashion first with women’s 
outstanding shoe style creators and 
manufacturers. In seasonal colors 
and black. 


CARR LEATHER CO. 


BOSTON & PEABODY, MASS. 
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Here’s A Husky Newcomer 
IN THE 


VALCADE 
Of STYLE 


R 1 GGED SUPER 


BARBOUR 


The simplest pattern in a shoe line takes on an altogether new and vigorous 
character with the addition of 


RUGGED SUPER STORMWELT 
Like all the many varieties of Barbour Solid Leather Stormwelt, it is con- 
structed from a single strip of leather without breaking the grain surface. 


See this one early... it's a winner. 


BARBOUR WELTING COMPANY 
BROCKTON 68, MASSACHUSETTS 


\ 
¥ 3 4 
SOLID LEATHER 


